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spiritual  heirs  to  Hearst,  Munsey, 
and  Pulitzer  chase  the  possible  dream 
—  on  a  smaller  scale . 1( 


people  packing  or  gear  up  to  fight  the  battle 
that  must  be  fought  to  gain  back  our  losses? 

If  newspapers  are  to  do  so,  they  will 
have  to  take  more  of  a  long-term  approach 
to  assure  the  resources  are  available  to 
wage  the  war  required  to  accomplish  such 
a  formidable  task. 

It’s  one  thing  to  talk  of  doing  better  — 
it’s  another  to  actually  provide  the 
long-term  resources  to  assure  we  do  better. 
The  losses  over  the  years  can  be  regained 
if  we’re  willing  to  invest  in  our  future  as 
well  as  to  properly  position  ourselves  to 
take  advantage  of  future  market  swings 
and  consumer  patterns. 

JOHN  A.  NEWBY 

CIRCULATION  DIRECTOR 
The  Herald  Journal 
Logan,  Utah 


WHILE  I  UNDERSTAND  THE 

necessity  to  work  at  protecting 
the  company’s  and/or 
stockholders’  interest,  as  well  as  the 
bottom  line,  I  often  wonder  if  the 
newspaper  industry  as  a  whole  will  ever 
get  it  [“The  jobs  are  gone  for  good,” 

March  4,  p.  10]. 

Today,  as  in  years  past,  the  industry 
buzzphrases  are  “Do  More  With  Less,” 

“Let’s  Find  New  Revenue  Streams,”  “Be 
Innovative  and  Think  Outside  the  Box,” 
and  so  forth.  Then,  while  saying  this, 
managers  cut  budgets  for  travel,  training, 
and  sales  and  marketing  to  do  the 
above-mentioned  items.  Kind  of  goes 
with  the  old  saying:  “Don’t  tell  me  what 
you  believe.  Show  me  what  you  do,  and  Ill 
tell  you  what  you  believe.” 

Leaner-and-meaner  budgets  are  great  for 
a  short  burst  of  belt-tightening,  cutbacks, 
and  possibly  production  —  but  have 
proven  ineffective  for  success  over  the  long 
haul.  Burnout  occurs,  and,  eventually, 
productivity  actually  declines,  leading  to 
higher  numbers  of  staffers  in  newsrooms, 
as  well  as  in  circulation,  advertising,  and 
administration  offices.  In  the  end,  we  get 
less  for  our  dollar  as  the  motivation  drops 
to  keep  doing  more  with  less. 

Newspapers  have  shown  great  ability 
to  protect  their  profits  and  margins  in 
the  short  term,  but  are  very  shortsighted 
in  their  quest  to  reclaim  market  share 
and  grow.  This,  of  course,  is  evidenced 
by  their  market-share  decline  in  both 
advertising  and  circulation  over  the  past 
20  to  30  years. 

The  question  must  be  asked  when  the 
economy  goes  south;  Do  we  send  our 


E&P  NEWS 


First  is  the  worst?  Press 
says  the  First  Amendment  hasn’t  been 
the  administration’s  No.  1  priority  .  .3 

Closing  up  shop  Big  chains 
are  shuttering  stores,  and  ad  staffers 
are  shuddering,  period . 4 

Lips  prized  open  The  list  of 
Pulitzer  finalists  has  leaked  out:  No 
nominees  for  best  secret-keeper - 5 

A  W A  R  CHEST?  Gannett’s  new 
revolving  credit  line  could  come  in 
handy  in  an  M&A  kind  of  way . 6 

Calendar . 6 

Sound  advice  “DearAbby” 
alerts  Milwaukee  police  about  a 
disturbing  letter . 7 

National  Report  Newspaper 
industry  news  from  points  north,  east, 
south,  and  west  . 7 


1AM  WRITING  TO  EXPRESS  MY  OFFENSE 

regarding  the  article  entitled,  “Lee 
may  cast  wider  net  in  wake  of  Howard 
buy,”  which  appeared  Feb.  18  [p.  4]. 

The  headline,  for  one,  was  pure 
speculation.  In  the  story,  you  offer 
nothing  more  substantive  to  support 
your  contention  than  such  phrases  as 
“Some  suggest”  and  “Others  speculate” 
in  an  attempt  to  pass  off  rumor  and 
innuendo  as  legitimate  information. 

Who  suggests?  Who  speculates?  Is  this 
the  best  we  can  expect  from  a  publication 
that  purports  to  be  the  authoritative  weekly 
magazine  of  our  industry? 

Shame  on  you. 

BONI  L.  FINE 

PUBLISHER 
Post-Tribune 
Merrillville,  Ind. 
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50  YEARS  AGO 


action  was  made  this  week 
by  ABC  officials  following  a 
March  7  board  meeting  in  Palm 
Beach,  Fla. 


legal  status  as  independent 
contractors  under  the  terms  of 
legislation  enacted  this  week 
by  the  New  York  State  Senate 
and  Assembly,  virtually  without 
opposition. 


MARCH  15,  1952: 

Directors  of  the  Audit  Bureau 
of  Circulations  have  rejected 
the  weekly  newspapers'  petition 
for  representation  on  the  board. 
Announcement  of  the  formal 
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Journalists  Move  feds 
jamininn  the  free  press 


Newspapers  mount  court  challenges, 
as  the  Reporters  Committee  scores 
several  government  restrictions 


BY  TODD  SHIELDS 

WASHINGTON 


Although  the  war  on  terrorism,  both  at 
home  and  abroad,  has  drawn  widespread 
support  from  newspapers,  it  also  has  pro¬ 
duced  what  one  leading 
journalists’  group  called 
on  Friday  “threats  to  me¬ 
dia  coverage  of  important 
news  stories.”  In  addi¬ 
tion,  it  has  led  to  federal 
lawsuits  in  at  least  two 
states  with  several  news- 
papers  teaming  up  with  * 
civil-liberties  groups. 

In  its  white  paper 
released  Friday,  the 
Reporters  Committee  for 
Freedom  of  the  Press 
(RCFP),  based  in  Arling¬ 
ton,  Va.,  outlined  a  series  # 
of  what  it  believes  are 
dubious  measures  un¬ 
dertaken  by  the  Bush 
administration  and  state 
governments  in  recent  months.  Among  its  points: 

•  Federal  plans  for  military  tribunals  leave 
unclear  the  degree  of  press  access  to  “these  proceed¬ 
ings  of  extreme  public  interest  and  importance.” 

•  Official  measures  in  at  least  17  states  seek  to 
close  previously  open  records  and  meetings,  with  pro- 
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posals  to  veil  information  about  evacuation  plans  in 
case  of  a  terrorist  attack  and  details  of  infrastruc¬ 
ture  such  as  bridges,  utility  plants,  and  water  lines. 

•  The  USA  Patriot  Act  that  Congress  passed  in 
October  eased  wiretap  rules.  The  RCFP  said  the 
change  increases  the  opportunity  for  authorities  to 
eavesdrop  upon  e-mail  and  telephone  exchanges 
between  reporters  and  people  whom  officials  con¬ 
sider  to  be  agents  of  a  foreign  power.  Secrecv'  rules 
mean  “the  reporter  may  never  know  that  his  or 
her  communications  have  been  under  government 
■  - surveillance.” 

_  •  Attorney  General 

John  Ashcroft  has 
iiiuiwiiMti  promised  to  support 

federal  workers  who 

Homefront  f")' 

Confidendal  format, on-Act  requesK 

11  there  is  any  sound 
legal  basis”  to  do  so. 

W  (kr  AMr'c  £>||*r  a  Ar'aar 

Sen.  Patrick  Leahy,  D- 
Vt.,  has  asked  Congress’ 
investigative  arm  to 
assess  the  effect  of 
Ashcroft’s  proposal, 
which  open-govern¬ 
ment  groups  interpret 
as  encouraging  denial 
of  requests. 

•  Since  Sept.  11, 
federal  authorities  have 
detained  hundreds  “under  an  unprecedented 
amount  of  secrecy,”  the  report  said,  with  more  than 
300  people  reportedly  still  being  held  last  week. 

In  a  Sept.  21  memorandum,  U.S.  Chief  Immigra¬ 
tion  Judge  Michael  J.  Creppy  said  Ashcroft  had  laid 
out  new  procedures  for  “certain  cases.”  Creppy  told 


Fighting  different  battles  on 
the  homefront:  Attorney 
General  John  Ashcroft  and 
Detroit  Free  Press  Managing 
Editor  Carole  Leigh  Hutton 


‘TIMEHELIEF 


About  $65,000 
was  stolen  from 
a  Los  Angeles  Times’ 
Sept.  11  relief  fund 
through  misdirected 
credit-card  donations, 
according  to  the 
newspaper. 

A  portion  of  the 
$2.5  million 
contributed  to  its 
Disaster  Relief  Fund 
was  fraudulently 
redirected,  the  LA. 
Times  reported 
Thursday.  The  paper 
did  not  state  exactly 
where  the  money 
went.  The  thefts 
reportedly  occurred 
in  January. 

In  a  full-page  letter 
to  readers,  John  R 
Puerner,  LA.  Times 
CEO,  president,  and 
publisher,  explained 
that  the  theft  had 
been  reported  to  the 
police  and  that  the 
paper’s  executives 
“deeply  regret  that 
this  has  happened.” 
Puerner  said  the 
paper  will  replace  the 
misdirected  amount. 

Two  credit-card 
donors  brought  the 
problem  to  the  paper’s 
attention,  but  news¬ 
paper  executives  did 
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not  say  what  prompt¬ 
ed  the  donors  to  report 
it  or  how  they 
discovered  the  fraud. 

-  JOE  STRUPP 

BET  PLACED  ON 
LA$VEGA$.COM 

The  Stephens 
Media  Group, 
parent  of  the  Las 
Vegas  Review- Journal, 
licensed  the  lucrative 
LasVegas.com  Web 
address  last  week  to 
two  casino  and  hotel 
companies.  Terms  of 
the  deal  weren't 
disclosed,  but  the 
publisher  will  get  a 
percentage  of  all  hotel 
rooms  booked  through 
the  new  site,  set  to 
launch  in  the  fall. 

Stephens  will  retain 
ownership  of  the  Web 
address  and  continue 
to  contribute  news 
from  the  Review- 
Journal. 

The  lessees  are 
Mandalay  Resort 
Group  and  Park  Place 
Entertainment  Corp., 
both  of  which  own 
numerous  resorts. 

-  CARL  SULLIVAN 


DOWNTHETUBE 

The  Day  of  New 
London,  Conn., 
has  dropped  the 
federal  lawsuit  it  filed 
against  its  hometown 
last  April  over  the 
removal  of  120 
newspaper-delivery 
tubes  installed 
between  sidewalks 
and  streets  in  front  of 
subscriber  homes. 

The  Day  said  it  still 
believed  it  had  a 
constitutional  right  to 
distribute  newspapers 
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immigration  courts  nationwide  to  avoid  “disclosing 
any  information”  about  such  cases  “to  anyone  outside 
the  Immigration  Court.” 

The  Detroit  Free  Press,  in  response  to  a  detainee 
case  close  to  home,  has  challenged  Creppy’s  order. 
In  December,  amid  an  uproar  in  the  area’s  large 
Middle  Eastern  community.  Free  Press  reporter 
Niraj  Warikoo  set  out  to  cover  the  aftermath  of  the 
arrest  of  Rabih  Haddad,  an  Ann  Arbor,  Mich., 
community  leader  who  had  been  seized  by  federal 
agents.  But  when  Warikoo  arrived  at  federal  immi¬ 
gration  court  in  Detroit,  a  security  guard  prevented 
the  reporter  —  and  all  members  of  the  public  — 
from  attending  the  session. 

It  was  the  first  of  at  least  three  closed  hearings  for 
Haddad,  41,  co-founder  of  a  charity  suspected  of  aid¬ 
ing  terrorism.  Three  months  later,  Michigan  residents 
have  yet  to  hear  the  government’s  explanation  for  his 
detention.  Warikoo  noted  that  Haddad  overstayed 
a  visa,  but  the  government  won’t  even  officially 
acknowledge  it  is  holding  the  man.  The  lack  of  infor¬ 
mation,  Warikoo  told  E^P,  “is  kind  of  frustrating.” 

In  a  federal  lawsuit  joined  by  The  Ann  A  rbor  News, 


Shutdowns  dam  revenue  stream 


the  Free  Press  asks  that  Haddad’s  subsequent  hear¬ 
ings  be  opened,  and  that  it  receive  transcripts  of  the 
three  closed  hearings.  “We  don’t  give  members  of  the 
president’s  cabinet  the  power  to  say  by  caveat,  ‘You 
don’t  get  to  see  this  part  of  the  government.’  That’s 
frightening,”  said  Free  Press  Managing  Editor  Carole 
Leigh  Hutton. 

Haddad’s  case  prompted  another  lawsuit,  filed  by 
the  American  Civil  Liberties  Union  (ACLU)  on  behalf 
of  The  Detroit  Neu<s,  the  alternative  weekly  Detroit 
Metro  Times,  and  Rep.  John  Conyers  Jr.,  D-Mich.  The 
plaintiffs  challenged  the  constitutionality'  of  Creppy’s 
closed-courts  policy. 

And,  on  March  6,  North  Jersey  Media  Group  Inc., 
which  publishes  The  Reeord  in  Hackensack  and  the 
Herald  News  in  West  Paterson,  joined  the  New  Jersey 
Law  Journal  (with  help  from  the  ACLU)  to  challenge 
secret  hearings  in  northern  New  Jersey.  Herald  News 
Editor  James  M.  McGar\'ey  said  his  reporters  had 
repeatedly  been  denied  access  to  hearings.  “It  really  is 
a  star-chamber  proceeding,”  McGarvey  said.  “The 
detainees  are  entitled  to  due  process,  and  we’re 
entitled  to  serve  as  watchdogs  for  the  public.”  ® 


Closing  times  sober  ad  staffers 


BY  MARK  FITZGERALD 


A  Director  Rosa 
Carnot  figured 
the  San  Antonio 
Express-News  had 
dodged  a  bullet  this 
month  when  Kmart 
announced  massive 
nationwide  store  clos¬ 
ings:  Of  the  area’s  seven 
stores,  the  discounter 
w'as  shuttering  just  two. 

Last  week,  the  other 
shoe  dropped.  Albert¬ 
son’s  Inc.  announced  it  is 
closing  all  1 6  of  its  super¬ 
markets  in  San  Antonio. 
“We  haven’t  really  felt  it 
with  Kmart  yet  —  but 
Albertson’s  is  going  to 
hurt  a  lot,”  Carnot  said. 
“They’ve  been  a  good 
advertiser,”  she  said. 

Albertson’s  said 
Wednesday  that  it  would 
close  Il6  stores  in  San 
Antonio  and  Houston, 


DVERTISING 


and  in  Memphis  and 
Nashville,  Tenn.  New's- 
papers  in  those  markets 
were  still  shaking  from 
the  local  fallout  of 
Kmart’s  March  8 
announcement  that  it 


20  Kmart  locations. 
“Unfortunately,  no  one  is 
going  to  move  into  the 
market  to  replace  them,” 
said  Mark  Lester,  a 
Chronicle  display  adver¬ 
tising  director.  “If  their 
stores  are  absorbed  by 


Papers  find  thrill  is  gone:  Nothing  compared  to  Kmart. 


would  close  284  stores 
nationwide. 

In  one  fell  swoop,  the 
Homton  Chronicle  faced 
the  loss  of  advertising 
from  all  43  of  its  local 
Albertson’s  supermar¬ 
kets  and  seven  of  about 


other  current  players, 
that  doesn’t  mean  those 
current  players  are  going 
to  spend  more  with  us. 
It’s  going  to  be  a  revenue 
downer.” 

Whenever  John 
’White,  display  advertis¬ 


ing  manager  for  The 
Daily  Oklahoman  in 
Oklalioma  City,  hears 
some  big  retailer  is 
announcing  closings,  he 
hurries  to  its  Web  site: 
“It’s  kind  of  like  scrolling 
up  a  list  of  crash  victims 
—  you  hope  you  don’t 
recognize  anybody.”  No 
Albertson’s  stores  are 
scheduled  to  close  in 
Oklahoma  City,  but  the 
newspaper  is  losing  all 
five  of  its  Kmart  stores. 

“I  don’t  think  it’s  hit  us 
yet,”  White  said  of  the 
closures,  which  are 
expected  to  be  complete 
by  the  summer. 

Wal-Mart,  which 
competes  intensely  with 
Target  in  the  market, 
has  been  a  “good 
preprint  customer  from 
a  dollar  standpoint,” 
White  said,  “although 
not  as  big  a  customer 
as  Kmart  was.”  S 
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Pulitzer  rumors  prized  by  many 


Scribes  &  secrets  don’t  mix?  Who  knew? 

BY  JOE  STRUPP 

I  t’s  that  time  of  year  again.  No,  not  the 
Academy  Awards,  college  basketball’s  March 
Madness,  or  even  baseball  spring  training.  It’s 
time  for  the  Pulitzer  Prize  Rumors. 

The  Pulitzer  rumor  mill  always  starts  churning 
between  the  time  finalists  are  chosen  and  winners 
announced  (on  April  8,  this  year).  For  some,  it’s 
pure  fun;  for  others,  it’s  a  needless 
distraction.  “You  have  people  who  are  nervous 
wrecks  for  four  weeks,”  Sandra  Mims  Rowe,  a 
veteran  of  the  Pulitzer  board  and  editor  of  The 
Oregonian,  the  Port¬ 
land  paper  that  won 
two  Pulitzers  last 
year,  told  E&P. 

“Some  people  make  a 
real  sport  out  of  it.  I 
don’t  think  that’s 
appropriate.” 

The  finalists  are 
supposed  to  be  a  well-kept  secret  within  the  14 
Pulitzer  juries  that  chose  the  top  three  entries  in 
each  journalism  categoiy-  almost  two  weeks  ago  and 
then  forwarded  them  to  the  18-member  Pulitzer 
board.  The  board  will  choose  one  winner  in  each 
category  during  its  deliberations  April  5-6. 

Secrecy  is  such  a  concern  that  jurors  are  required 
to  sign  statements  agreeing  to  keep  the  identity  of 
finalists  confidential. 

But  almost  within  hours  of  the  finalists  being 
chosen  this  year,  phone  lines  were  burning  up  and 
e-mail  bo.xes  overflowing  with  rumors  and  alleged 
lists  of  those  nominated  for  prizes.  Although  the 
leaks  are  unfortunate,  they  are  not  a  surprise  — 
considering  newspeople  are  involved.  “Telling  a 


journalist  to  keep  a  secret  is  one  of  the  riskiest 
endeavors  you  can  embark  upon,”  said  Tim 
McGuire,  editor  of  the  Star  Tribune  in  Minneapolis 
and  a  five-time  Pulitzer  juror. 

Among  the  leaks  is  a  list  of  finalists  obtained  by 
E^P.  It  purportedly  originated  with  a  Pulitzer 
juror  and  passed  through  journalists  at  two  major 
newspapers.  Although  there  is  no  proof  that  any  of 
the  finalists  on  the  list  are  authentic,  it  seems  fairly 
believable,  with  The  New  York  Times,  The  Wall 
Street  Journal,  and  the  New  York  Daily  News 
leading  the  breaking-news  competition  for  their 
Sept.  11  coverage;  the  Dayton  (Ohio)  Daily  News 
battling  The  Seattle  Times  and  The  Washington  Post 
for  investigative  honors;  and  the  Philadelphia 
Daily  News,  the  Los 
Angeles  Times,  and 
the  St.  Louis  Post- 
Dispatch  vying  for 
the  editorials  nod. 

E&P's  own  Nat 
Hentoff,  whose  “Get¬ 
ting  It  Right”  column 
runs  everj’  month, 
appears  on  this  list  of  alleged  finalists  in  commen¬ 
tary,  for  his  columns  in  The  Village  Voice,  pitted 
against  The  New  York  T/mes’ Thomas  Friedman  and 
the  New  York  Daily  News’  Michael  Daly. 

The  publisher  of  one  newspaper  among  the 
rumored  finalists  said  he  had  “excellent  sources” 
confirming  the  selection  and  added,  “I  know'  the 
other  two  finalists  in  that  category,  too.” 

Pulitzer  Administrator  Sevinour  Topping  declined 
to  discuss  the  subject  of  leaks  involving  finalists, 
other  than  to  say,  “I  deplore  it.”  But  John  Carroll, 
chairman  of  the  Pulitzer  board  and  editor  and  execu¬ 
tive  vice  president  of  the  Los  Angeles  Times,  told  Ei3P, 
“I’d  rather  [the  leaks]  didn’t  happen,  but  I  don’t  see  it 
as  a  major  problem.”  11 


^  “Some  people  make  a 
real  sport  out  of  it. 

I  don’t  think  that’s 
appropriate.” 


—  SANDRA  MIMS  ROWE 

The  Oregonian,  Portland 


Joneses  keeping  papers  within  (a)  family 


BY  LUCIA  MOSES 

WHEN  MOST  OF  THEIR 

children  settled  on 
non-newspaper 
careers,  the  owners  of  the  Carl 
A.  Jones  Newspapers  knew  they 
wouldn’t  be  able  to  keep  the 
company  in  the  family  forever. 
They  found  the  next-best  thing 
in  Sandusky  Newspapers  Inc., 
another  family-owned  company 


with  roots  in  northeastern 
Tennessee. 

Sandusky  shares  his  family s 
values  of  community  involve¬ 
ment  and  strong  local-news 
coverage,  said  John  A.  Jones, 
who,  with  his  three  siblings, 
agreed  to  sell  the  29,961-daily- 
circulation  Johnson  City  Press 
and  seven  smaller  Tennessee 
papers  to  the  Ohio-based  com¬ 


pany.  The  buyers  are  “not  as 
driven  by  market  returns  as  a 
corporation  would  be,  and  I 
believe  theyll  be  as  close  to  their 
employees  as  we  are.” 

The  Jones  group,  neuned  for 
its  founder,  will  complement 
Sandusky’s  Kingsport  (Tenn.) 
Times-News,  which  it  acquired  in 
1962,  said  Sandusky  Chairman 
and  President  David  Rau.  (1 
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on  the  city  right  of 
way,  but  did  not 
want  to  pursue 
litigation  that  could 
go  on  for  years. 

New  London's  city 
council  ordered  the 
removal  of  the  tubes 
in  March  2001, 
saying  they  were 
eyesores. 

-  MARK  FITZGERALD 

M.D. ORDERS 
sons  AS  RX 

A  Virginia  doctor  is 
suing  two  local 
newspapers  and  a 
Tennessee  TV  station 
claiming  the  news 
outlets  wrongly  linked 
him  to  illegal  distribu¬ 
tion  of  the  prescription 
drug  OxyContin. 

Two  lawsuits  filed 
March  7  in  Wise 
County  (Va.)  Circuit 
Court  by  Dr.  Bahman 
Payman  accuse  the 
Bristol  Herald-Courier, 
a  daily,  The  Coalfield 
Progress,  a  semi¬ 
weekly  in  Norton,  and 
WKPT-TV  in  Kingsport 
of  discrediting  Payman 
by  using  photos  of 
OxyContin  bottles  with 
his  name  on  them. 

The  photos  were 
used  adjacent  to 
stories  on  doctors  who 
illegally  prescribe  the 
painkiller.  Payman’s 
suit,  which  states  he 
never  took  part  in  ille¬ 
gal  distribution  of  the 
drug,  seeks  $800,000 
in  damages  from  the 
three  news  organiza¬ 
tions.  -  JOE  STRUPP 

IRMUDOEON’ 

DIESATAOEei 

Thomas  Winship, 
81,  whose  editor¬ 
ship  of  The  Boston 
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Globe  from  1965  to 
1984  was  marked 
by  the  paper’s  winning 
of  12  Pulitzer  Prizes, 
died  Thursday  at 
Massachusetts  Gener¬ 
al  Hospital  in  Boston. 

Co-founder  and 
chairman  of  the 
Washington-based 
Internationa'  Center 
for  Journalists, 

Winship  was  saluted 
in  an  ICFJ  statement 
for  his  18  years  of 
effort  to  raise  “the 
standards  of  inde¬ 
pendent  journalism  far 
beyond  the  shores  of 
the  United  States." 

Winship  also  was  a 
director  of  the  African- 
American  Institute  and 
the  Committee  to 
Protect  Journalists. 

At  E&P,  of  course, 
Winship  is  remem¬ 
bered  most  fondly 
for  the  chapters  and 
verses  he  contributed 
to  the  industry  bible 
via  “The  New 
Curmudgeon”  column 
he  wrote  for  the  maga¬ 
zine  in  the  1990s. 

-  J.J.  MC  GRATH 


NNNBOLIEDA 


The  Newspaper 
National  Network 
(NNN)  marked  its  sev¬ 
enth  consecutive  year 
of  growth  in  2001,  it 
reported  Tuesday. 
While  overall  adver¬ 
tising  in  newspapers 
was  down  last  year, 
NNN  said  it  saw  sales 
increase  20%,  hitting 
$229.1  million. 

Preliminary 
numbers  for  the 
first  two  months  this 
year  are  also  up  45% 
over  the  same  period 
last  year. 

-  ANA  MANTICA 


CALENDAR 


APRIL 


9-12 


ASNE  Conven¬ 
tion,  American 
Society  of  New^spaper 
Editors,  JW  Marriott 
Hotel,  Washington 


New  Orleans  Riverside, 
New  Orleans 


28-1 


21-26 


API  Photo- 
I  journalism 
Seminar,  American 
Press  Institute, 
National  Press 
Photographers 
Association, 

Reston,  Va. 


NAA  Annual 
Convention, 
Newspaper  Association 
of  America,  Hilton 
New  Orleans  River¬ 
side,  New  Orleans 


28-1 


ONO  Annual 
Meeting, 
Organization  of  News 
Ombudsmen,  Hilton 
Hotel,  Salt  Lake  City 


Hilton  New  Orleans 
Riverside,  New 
Orleans 

MAY 

In  72nd  Annual 
"U  INMA  World 
Congress  of 
Newspaper 
Marketing, 
International 
Newspaper  Marketing 
Association,  The 
Fairmont  Royal  York, 
Toronto 


2/-3B 


SABEW 
Annual 
Convention,  Society 
of  American  Business 
Editors  and  Writers, 
Pointe  Hilton  Tapatio 
Cliffs  Resort,  Phoenix 

on  WPFC  Biennial 
lO  Meeting,  World 
Press  Freedom 
Committee,  Hilton 


28-1 


SCMA  Sales 
Conference, 
Southern  Circulation 
Managers  Association, 
Renaissance  Vinoy 
Resort  and  Golf  Club, 
St.  Petersburg,  Fla. 

on  AP  Annual 
LU  Meeting  and 
Luncheon,  The 
Associated  Press, 


9-12 


IPI  World 
Congress  and 
,51st  General 
Assembly,  Inter¬ 
national  Press 
Institute,  Grand 
Hotel  Union, 
Ljubljana,  Slovenia 


19-24 


NICAR 
Boot  Camp, 
National  Institute  of 


Computer-Assisted 
Reporting,  Investiga¬ 
tive  Reporters  and 
Editors,  Missouri 
School  of  Journalism, 
Columbia,  Mo. 

JUNE 

01  on  API  Media 
L  I  LL  Convergence 
Seminars,  American 
Press  Institute,  Orange 
County’  Convention 
Center,  Orlando,  Fla. 

MNAA  Ne.xpo 

2002, 

Newspaper  Association 
of  America,  Orange 
County  Convention 
Center,  Orlando,  Fla. 

NOTE;  To  list  events, 
please  send  to  Calendar 
Editor  via  e-mail  at 
calendar@  editorand 
publisher.com  or fax 
at  (646)  654-5370. 


Looking  to  pay  down  its  debt 


Gannett  sells  bonds,  gets  credit 


1  Moves  could  signal  more  acquisitions 


BY  LUCIA  MOSES 

Taking  advan- 

tage  of  low  inter¬ 
est  rates,  Gannett 
Co.  Inc.  said  it  is  assum¬ 
ing  new  long-term 
debt  to  repay 
short-term 
debt,  while 
entering  a 
new’  revoWng 
credit  agree¬ 
ment.  Gannett 
is  selling  $1.8  billion  in 
unsecured  global  notes 
at  a  weighted  average 
interest  rate  of  5.56%. 
The  company  currently 
has  about  $4.82  billion 


GAN4EIT 


in  outstanding  debt, 
much  of  it  short  term,  at 
a  rate  of  less  than  3%, 
stemming  mostly  from 
the  2000  acquisitions  of 
Central  New  spapers 

Inc.,  several 
Thomson 
Newspapers 
units,  and  the 
U.K.’s  News 
Communi¬ 
cations  & 

Media  PLC  (Newscom). 

Gannett  entered  into 
a  new  $2.75-billion 
revolving-credit  agree¬ 
ment  to  replace  one  that 
was  due  to  ex-pire. 


"They’re  also  prepar¬ 
ing  to  be  ready,  if 
consolidation ...  starts, 
and  they  see  some  op¬ 
portunities  to  buy,”  said 
Mark  D.  Henderson,  an 
analyst  at  ABN  Amro. 

Gannett  is  expected 
to  acquire  additional 
newspapers  and  possibly 
broadcast  properties, 
either  through  purchase 
or  trade.  If  federal  media 
cross-ownership  rules 
are  lifted,  plenty  of 
deal  possibilities 
would  arise. 

Company  spokes¬ 
woman  Tara  Connell 
said  it’s  unlikely  that 
Gannett  would  dip  into 
its  new  credit  line  to 


fund  a  major  purchase, 
however. 

Standard  &  Poor’s 
assigned  its  single  “A” 
senior  unsecured  debt 
rating  to  the  notes  and 
affirmed  its  other  ratings 
on  Gannett.  S&P  said 
the  ratings  reflect  the 
expectation  that 
Gannett ’s  financials 
will  continue  to  improve 
and  that  it  will  pursue 
acquisitions  long  term. 

After  adjusting  for 
the  new  sale  of  notes, 
Merrill  Lynch  revised 
its  2002  earnings 
outlook  for  Gannett  to 
a  range  of  $4.15  to 
$4.20  from  a  range  of 
$4.45  to  $4.50.  11 
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Feeling  response  required 


‘Dear  Abb/  calls  cops 


BY  DAVE  ASTOR 

JEANNE  Phillips 
isn’t  the  first  ad¬ 
vice  columnist  to 
alert  police  to  the  possi¬ 
ble  criminality  of  a  letter 
writer.  But  her  action 
received  more  publicity. 

“I  was  shocked  the 
police  kind  of  betrayed 
the  confidence,”  said  the 
“Dear  Abby”  co-writer. 

The  letter  to  Phillips 
w  as  from  a  Milw  aukee 


man  discussing  his 
fantasies  of  having  sex 
with  young  girls.  Paul 
Weiser,  28,  was  arrested 
March  11  for  possessing 
child  pornography. 

Phillips  agonized 
before  alerting  police, 
but  now  feels  “I  made 
the  right  decision.”  She 
said  children  could  have 
been  in  danger  and  that 
Weiser  knew  he  needed 
help.  “He  has  a  con¬ 


science,”  Phillips  said. 

The  columnist  didn’t 
consult  the  original 
Abby  about  her  decision, 
but  said  her  mother 
quietly  notified  police 
about  possible  criminal 
acthity  several  times 
over  the  life  of  the  46- 
year-old  ad\ice  feature. 

Eveiyone  queried  by 
believes  Phillips’ 
action  w'on’t  discourage 
most  newspaper  readers 


fi’oni 
seeking 
advice.  “If 
it  sparks 

a  trend  flK 
for  the  ^ 

criminal 
element  of 

America  to  phinips^l  made 
no  longer  right  decision." 

write  us, 

we  can  live  with  that,” 
deadpanned  Alan 
Shearer,  editorial  direc¬ 
tor  and  general  manager 
of  the  Washington  Post 
Writers  Group.  WPWG 
cidvice  columnist 
Carolyn  Hax  added 
that  readers  can  always 
write  anonvTnouslv. 


Response  to  her 
action  was  “over¬ 
whelmingly”  posi¬ 
tive,  Phillips  noted. 

“I  would  never 
second-guess 
someone  who 
thinks  she  might 
,  be  protecting  a 
f,  "  child,”  said  Susan 
BischoflF,  deputy 
managing  editor  at  the 
Houston  Chronicle. 

Universal  Press  Syn¬ 
dicate  is  backing  Phillips 
“100%,”  said  Director  of 
Communications  Kathie 
Kerr,  adding  that  Uni¬ 
versal  received  no  com¬ 
plaints  from  the  1,200 
“Dear  Abbv”  clients.  11 


NATIONAL  REPORT 


Pictures  of  the  gone  world 

A  COLLECTION  OF  50  NEWSPAPER  ILLUSTRATIONS 
from  the  early  19th  to  the 
mid-20th  centuries,  “Selections 
of  Judith  Vance  Well  Brown,"  is  ^ 
on  exhibit  at  the  New  Britain  fj 

Museum  of  American  Art  in  r 

Connecticut  through  the 
end  of  the  month.  The  \^l  ^ 
drawings  are  part  of  the  \ 
late  newspaperwoman's  /  / 

private  collection. 

Brown,  who  died 
in  September,  was  the 
third  female  editor  and 
publisher  of  Tibe  Hera/d  in 
New  Britain,  led  by  her 
family  for  four  generations.  ’ 

At  the  time  of  her  .  ^  ^ 

,  L  A  newsboy  by 

death,  she  was  a  member  ^  Lars 

of  The  Associated  Press’ 

board  of  directors.  —  Ana  Mantk 


It 


A  newsboy  by 
Kenneth  A.  Larson 


board  of  directors.  —  Ana  Mantica 

‘Herald-Leader’  wins  in  HIV  case 

The  Lexington  (Ky.)  Herail-Leader,  accused 
in  a  lawsuit  of  discriminating  against  a 
prospective  employee  because  he  was  HIV¬ 
positive,  prevailed  after  the  plaintiff  did  not 
respond  to  a  motion  for  summary  judgment. 

Dwayne  Coates  filed  the  suit  in  Fayette 
County  Circuit  Court  Jan.  3  of  last  year, 
claiming  the  newspaper  discriminated  against 
him  by  withdrawing  a  part-time  job  offer  in 
2000.  The  Herald-Leader  contended  it  did  not 
make  such  an  offer,  and  it  filed  for  summary 


judgment  in  October.  Judge  Thomas  L.  Clark 
ruled  in  the  paper’s  favor  Feb.  22,  after  Coates 
failed  to  respond  to  the  motion. 

A  representative  of  Coates’  former  attorney, 
James  Morris,  said  the  lawyer  did  not  know  of 
Coates’  whereabouts.  —  Joe  Strupp 

Carrier’s  killer  gets  a  life  sentence 

PAROLED  SEX  OFFENDER  JOSE  TORRES  WAS 

sentenced  March  11  for  the  August  1998 
murder  of  11-year-old  newspaper  carrier 
Angelica  Padilla.  Several  hours  after  the  girl 
failed  to  finish  delivering  The  Chronicle,  the 
10,015-circulation  afternoon  daily  in  Willi- 
mantic,  Conn.,  her  beaten  and  slashed  body 
was  discovered  behind  the  apartment  complex 
where  she  lived  with  her  mother  {E&P,  Aug. 

29,  1998).  In  the  same  complex  lived  Torres, 
29,  and  his  mother,  who  had  been  Angelica’s 
baby  sitter,  according  to  The  Hartford  Courant. 

With  neither  weapon  nor  witness,  police 
did  have  DNA  that  matched  Torres,  who  was 
arrested  15  days  after  the  murder  and  whose 
address  was  incorrectly  listed  on  the  state’s 
register  of  sex  offenders.  Prosecutors  did  not 
seek  the  death  penalty,  leaving  life  without  the 
possibility  of  parole  as  the  only  sentence 
available  for  the  capital  felony  murder.  Torres’ 
lawyer  said  he  will  appeal.  —  Jim  Rosenberg 

Cherokee  paper  sets  its  priorities 

Rust  Communications  bought  the  assets  of 
the  Cherokee  County's  Daily  Times,  a 
five-day  morning  paper  in  Cherokee,  Iowa,  and 
the  Cherokee  Chronicle,  a  semiweekly  morning 


paper,  then  merged  them  into  a  four-day 
afternoon  daily. 

Launched  March  1,  the  Cherokee  Chronicle 
Times  has  a  circulation  of  about  3,000.  Rust, 
based  in  Cape  Girardeau,  Mo.,  said  it  opted  for 
afternoon  publication  for  the  convenience  of 
the  Chronicle  Times’  carrier  force,  consisting 
mostly  of  “little  merchants.”  —  Lucia  Moses 

Movie  criticism  in  a  millisecond 

IF  BREVITY  IS  THE  SOUL  OF  WIT,  ITS  NAME  WAS 
Howard  Thompson.  Thompson,  who  died 
March  10  at  82,  was  the  veteran  staffer  at  The 
New  York  Times  who  wrote  those  pithy  movie 
capsules  in  the  newspaper’s  TV  listings. 

Of  1973’s  Live  and  Let  Die,  the  first  007 
movie  with  Roger  Moore,  Thompson  ever-aptly 
wrote:  “A  new  James  Bond,  and  no  panther  he. 
But  enough  color  and  zing,  if  no  house  afire.” 
Sometimes,  he’d  simply  leave  a  clue.  His  sum¬ 
mation  of  1958’s  Witness  for  the  Prosecution: 
“Keep  your  eye  on  Marlene.”  —  Wayne  Robins 

Nevifspapers  bought  and  sold 

Madison  (Wis.)  Newspapers  Inc.  said  it 
will  buy  the  Daily  Citizen  in  Beaver  Dam, 
Wis.,  from  Conley  Publishing  Group  April  1. 
The  deal  includes  two  weeklies  and  several 
advertising  publications.  Dirks,  Van  Essen  & 
Murray,  Santa  Fe,  N.M.,  represented  Conley  in 
the  sale,  whose  terms  were  not  disclosed. 

Separately,  Mark  Henry  and  Sean  French 
bought  the  weekly  Zapata  County  (Texas)  News 
from  Bob  and  Kate  McVey,  for  an  undisclosed 
price.  —  LM. 
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Dirks,  Van  Essen  &  Murray 


ALABAMA 

Kim  Price,  president  of  Tallapoosa 
Publishing  Inc.  in  Alexander  City, 
elected  president  of  the  Alabama  Press 
Association.  Price  succeeds  Ed  Fowler,  vice 
president  of  operations  for  The  An  niston 
Star,  now  chairman  of  the  board. 

Jim  Cox,  editor  and  publisher  of  The  Clarke 
County  Democrat  in  Grove  Hill,  elected 
first  vice  president. 

Ben  Shurett,  publisher  of  The  Times 
Journal  in  Fort  Payne,  elected  second 
vice  president. 


NEWSPEOPLE@EDITORANDPUBI.ISHER.COM 

SOUTH  CAROLINA 

C.  Gene  Walls 

Gene  Walls,  55,  has  been  named  director 
of  operations  for  The  Post  and  Courier 
in  Charleston.  He  succeeds  Bob  Clay. 
Before  .joining  The  Post  and  Courier, 
Walls  spent  four  years  as  a  newspaper 
consultant  with  the  DeNardo  Con¬ 
sulting  Group  in  Rancho  Palos  Verdes, 
Calif.  He  served  previously  as  operations  manager  and 
director  of  operations  for  South  America  at  the  Kensington 
Resource  Group  in  Pittsburgh.  —  Ana  Mantica 


BY  JAMIE  SANTO 


CALIFORNIA 

Mario  van  Dongen  to  president  and  publisher 
of  The  Napa  Valley  Register  from  general 
manager  of  Little  Nickel  Classifieds  in 
Lynnwood,  Wash.  Van  Dongen  succeeds 
Michael  Giangreco,  who  resigned. 


GEORGIA 

James  H.  "Trip"  Hatley  III  to  advertising 
director  of  the  Rome  News-Tribune 
from  advertising  director  of  The  Gaston 
(N.C.)  Gazette. 


NEW  YORK 

Roger  Cohen  to  foreign  editor  of  The  New 
York  Times  from  deputy  foreign  editor. 
Cohen,  acting  foreign  editor  since 
September,  succeeds  Andrew  Rosenthal, 
now  assistant  managing  editor. 


STht  TtcralO 


J)m">riirnhrid 


TEXAS 

Gerry  Meraz  to  general  manager  of  the 
Taylor  Daily  Press  from  advertising 
director  of  The  Natchez  (Miss.)  Democrat. 


GldBE 


02  »ax  txjmbers  fitirde^  to  get 


'UNI)  I 


WEST  VIRGINIA 
Samantha  Perry  to  managing  editor  of 
the  Bluefield  Daily  Telegraph  from 
city-county  editor. 

Barbara  Hawkins  to  the  newly  created 
position  of  state  editor  from  West  Virginia 
desk  editor. 

Bill  Archer  to  city-county  editor  from 
Virginia  desk  editor. 


Ottaway  Newspapers,  Inc. 

has  sold 

Joplin  (MO)  Globe 

(32,295  daily  and  Sunday  circulation) 

Mankato  (MN)  Free  Press 

(24,254  daily  circulation) 

Sharon  (PA)  Herald 

(21,200  daily  and  Sunday  circulation) 

Ashland  (KY)  Daily  Independent 

(20,659  daily  and  Sunday  circulaton) 

to 

Community  Newspaper  Holdings,  Inc, 

We  are  pleased  to  have  represented 
Ottaway  Newspapers,  Inc.,  in  this  transaction. 


\  ILLINOIS 

1^  McCullough 

'  to  publisher  of 
£  \he  NewsTribune 
in  La  Salle  from 
general  manager.  McCullough 
succeeds  Peter  Miller  HI,  who 
remains  president. 
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EDITORIALS 


Stretched  thin  by  the  demands  of  covering  war  and  the  economy, 
papers  still  find  ways  to  serve  readers  with  investigative  news 


As  THE  COMMEMORATIONS  LAST 
week  of  the  Sept.  11  terrorist 
attacks  remind  us,  there 
remains  no  more  important 
task  for  U.S.  newspapers  than  covering 
war  and  rumors  of  war. 

“War  has  a  way,”  the  Prussian  militarv’ 
thinker  Carl  von  Clausevritz  wrote,  “of 
masking  the  stage  with  scenerv’  crudely 
daubed  with  fearsome  apparitions.”  In  such 
times,  citizens  depend  on  newspapers  to 
separate  the  facts  from  the  fog.  Journalists 
do  so,  endangering  —  and  sometimes,  as 
with  the  barbarous  behead¬ 
ing  of  The  Wall  Street 
Journal's  Daniel  Pearl, 
sacrificing  —  their  lives. 

During  these  past  six 
months  of  life-and-death 
struggle,  America’s  dailies 
have  done  something  else 
that,  understandably,  gets 
much  less  attention;  They 
continue  to  publish 
investigative  reporting  that  is  changing 
their  communities  and  their  nation  for 
the  better. 

This  is  no  small  accomplishment.  Daily 
newsrooms  these  days  have  cut  bodies 
and  budgets  because  of  the  ad  recession, 
the  high  cost  of  w  ar  coverage,  and  the 
craven  industry  responses  to  Wall  Street’s 
insatiable  demands  for  high  returns.  This 
burst  of  investigative  reporting  is  perhaps 
all  the  more  remarkable  because,  against 
the  extraordinary  coverage  of  Sept.  11  and 
all  that  followed,  it  is  unlikely  to  be  reward¬ 
ed  during  the  current  journalism  award 
season  with  the  honors  that  too  often  are 
the  real  motivation  of  newspaper  projects. 

So  let  us  note  here  at  least  a  few'  of  the 
stories.  Among  the  best  was  “The  Cost  of 


Segregation”  in  The  Detroit  News,  a  sweep¬ 
ing  series  documenting  the  high  price  —  in 
poor  education,  stunted  economic  growth, 
and  depressed  housing  values  —  that 
Detroit  and  its  suburbs  are  paving  for 
their  stark  racial  divisions.  The  stories 
connected  with  readers,  even  explaining 
why  Detroit  residents  have  to  drive  out  past 
Eight  Mile  Road  if  they  want  to  eat  at  a  Red 
Lobster.  In  Denver,  the  Rocky  Mountain 
News  reported  on  the  sad  unraveling  of  the 
life  of  8-year-old  Justin  Chapman,  and  how 
it  was  duped  into  hvping  this  “boy  genius.” 

While  the  Pulitzer  com¬ 
mittee  may  not  take  note 
of  these  stories,  lawmakers 
are.  Prompted  by  Thomas 
Maier's  continuing  “Death 
on  the  Job”  reporting  in 
Newsday,  a  U.S.  Senate 
subcommittee  last  month 
held  hearings  on  the  some¬ 
times  atrocious  safetv'  and 
health  conditions  faced  by 
immigrant  workers.  Largely  because  of  the 
Chicago  Sun-Times'  follow-ups  to  its  "Why 
Teachers  Fail”  series,  the  Illinois  Senate  last 
week  took  up  a  bill  tightening  basic  skills 
requirements  for  aspiring  teachers. 

The  appointment  of  a  top  veterans- 
affairs  official  is  in  jeopardy  following  a 
St.  Petersburg  (Fla.)  Times  investigation 
revealing  that  a  Tampa  program  known 
as  THAP  was  taking  federal  money  to 
provide  free  shelter  and  meals  for  homeless 
veterans,  but  was  shaking  down  vets  for 
cash  rent  and  not  serving  food. 

All  of  these  stories  are  heartening 
reassurances  that,  as  newspapers  struggle 
to  make  sense  of  the  war,  thev’  remain  on 
guard  against  corruption  and  injustice  on 
the  home  front. 


Papers  continue 
to  publish  the 
investigative 
pieces  that 
change  things 
for  the  better. 
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Are  you  sure  Gannett 
started  this  way? 
Despite  tough  times, 
empire  builders 
pursue  their  dreams, 
from  Waxahachie  . 
to  Eden  Prairie  M 


BY  MARK  FITZGERALD 


Xwith  bags  of  money  in  exchange  for  the  high  returns 
possible  from  newspaper  operating  margins,  and  went 
out  in  search  of  the  small  dailies  and  weeklies  that  would  be  the 
seeds  of  the  next  Gannett  Co.  Inc.  or  Knight  Ridder  or  Tribune  Co. 

They  were  the  Citizen  Kanes  of  the  new  millennium,  entrepre¬ 
neurs  who  quit  their  day  jobs  in  the  boom  years  of  the  late  1990s  to 
create  their  own  chains.  They  knew  they  were  buying  at  the  top  of 
the  market,  but  they  were  not  deterred. 

These  were  young  men  in  a  huriy^,  and  their  chains  were  cobbled 

together  quickly,  too.  Kenneth  L.  Serota,  in  these  Spartan  times,  newspapering 
for  example,  started  Liberty  Group  remains  as  much  art  as  commerce. 

Publishing  by  swallowing  up  the  160  All  four,  for  instance,  base  their  chains 

community  papers  in  Hollinger  on  clusters  of  small-  and  medium- 

international  Inc.’s  American  Publishing  circulation  papers  with  an  obsessively 
Co.  —  and  then  he  added  an  average  of  local  editorial  and  advertising  focus  and 
more  than  one  new’spaper  propert>’  a  shared  back-office  functions.  But  the 

month  for  36  straight  months.  similarities  pretty  much  end  there. 

But  how  did  these  new'  minimoguls  fare  Consider  the  two  chains  that  appear  to 

during  one  of  the  most  brutal  downturns  be  weathering  the  recession  best.  William 

the  newspaper  industry  has  known?  E^P  de  Berniere  “Bern”  Mebane’s  Crescent 
tracked  the  progress  of  four  startup  chains.  Publishing  LLC  likes  operating  papers  in 

and  found  instances  where  business  had  resort  areas,  which  can  sustain  high  growth 
stalled  or  reversed  —  but  also  evidence  of  and  have  historically  rebounded  strongly 

growth  during  bad  times  and  an  abiding  from  down  times.  Serota’s  Liberty  Group 
optimism.  avoids  resorts:  There’s  too  much  competi- 

What  w  as  harder  to  see  was  a  surefire  tion,  especially  from  beach-bum  publishers 

formula  for  success,  suggesting  that,  even  who  drive  down  prices  because  they  don’t 


really  care  whether  they  are  making  money. 

For  all  the  new  chain  publishers, 
thinking  small  has  meant  sacrificing  the 
prestige  and  perks  that  come  with  being 
associated  with  big-city  newspapering. 
Jeremy  L.  Halbreich,  for  instance,  has 
gone  from  Dallas  to  Alice:  from  the 
executive  suite  at  a  494,890-circulation 
metro  in  Dallas,  Texas,  to  CEO  of  a 
4,014-circulation  daily  in  Alice,  Texas. 
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Making  the  dream  a  reality:  Jeremy 
L.  Halbreich,  chairman,  CEO,  and  president 
of  American  Consolidated  Media,  in  a 
conference  room  at  its  Dallas  headquarters 


far,  faring  better  than  the  Class  of ’85. 
Whatever  their  ultimate  fate,  a  new 
generation  will  come  up  behind  them, 
too:  “I  sold  [a  paper]  a  couple  of  days  ago 
to  an  executive  who  used  to  work  for  one 
of  the  chains  and  quit  to  start  his  own 
company,”  says  Bill  Berger  of  the  Asso¬ 
ciated  Texas  Newspapers  brokerage  firm 
in  Austin,  Texas.  “He  had  the  money, 
though  I  don’t  know  where  he  got  it  from. 


Good  times  have  always  spawned 
wannabe  chain  publishers.  A  dozen  or  so 
of  them  emerged  in  the  mid-1980s,  with 
mixed  results.  Two  recessions  and  a 
decade  and  a  half  later,  several  are  out 
of  the  newspaper  business  —  and,  of  the 
rest,  only  MediaNews  Group  Inc.’s 
William  Dean  Singleton  has  had  more 
than  modest  success. 

The  publishers  featured  here  are,  so 


Berger  understands  the  dream:  It’s  the 
same  one  he  had  after  W'orld  War  II,  when 
he  began  buying  papers  and  eventually  had 
nine  or  10  at  a  time.  “It  can  be  done,”  he 
says.  “You  can’t  start  out  thinking  youll  be 
driving  a  T-bird,  but  you  can  make  a  pretty 
good  living.”  H 
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Suburban  Chicago  i\’mpapen 


At  Liberty:  Scott  Champion  (left),  executive  vice  president;  Gerry  Smith  (center),  Liberty  Suburban 
Chicago  Newspapers  president  and  publisher;  and  Kenneth  L.  Serota,  CEO  and  president 


The  Associated  Press  throiitjli  its 
arrangement  with  Fashion  Wire  Daily 
has  added  more  breadtli  to  covera^ue 
ot  tlie  latest  fashion,  celebrity  and 
entertainment  news  tor  your  newspaper 
and  your  Web  site.  This  means  more 
news  and  pictures  from  the  Academy 
Awards,  the  Cannes  film  (estival,  the 
Cirammys  and  F.ishion  Weeks  in  Paris. 
Milan  and  New  York. 


kinds  of  papers,  and  we  believe  that  a 
strong  operator  can  make  a  difference  in 
these  kinds  of  markets,”  Serota  says. 

Serota  had  been  in  the  newspaper 
business  only  two  years,  serving  as 
Hollinger  International  Inc.'s  vice 
president  of  law  and  finance,  when  he 
seized  the  opportunity  to  go  out  on  his 
own.  Hollinger  was  unloading 
the  160  community- 
papers  in  its  American 
Publishing  Co.  group, 
and  Serota,  then  35, 
brought  in  the  Leonard 
Green  &  Partners 
investment  firm  to 
acquire  them.  Liberty 
went  on  an  acquisition 
tear,  snapping  up  41 
papers  in  36  months. 

But  Serota 
notes  that  things 
were  not  as 
frenetic  as  they 
seemed:  “There 
was  a  pattern  to  it. 
We  added  a  couple 
to  this  cluster  and  a 
couple  to  that  one, 
so  we  were  adding 
to  our  groups 
gradually  and 


AST  YEAR  WASN’T  EXACTLY  A  BANNER 

year  for  Liberty  Group  Publishing's 

350-plus  papers.  CEO  and 
President  Kenneth  L.  Serota  says  revenue 
declined  in  the  "very  low  single  digits.”  But 
2001  did  prove  something  that  Serota 
believed  when  he  launched  Liberty  as  the 
newspaper  economy  was  revving  up  in  late 
1997:  “It  shows  that  we 
were  right  —  that  these 
publications  are  relatively 
recession-proof” 

Liberty  built  one  of  the 
nation's  most  crowded 
newspaper  portfolios  on  a 
few  fundamental 
practices:  Buy- 
small  papers  that 
are  mostly  under 
10,000  circulation 
and  generally- 
located  away 
from  urban 
markets;  combine 
back-office  and 
production 
functions;  and 
operate  with  strong 
regional  managers. 

“We  like  the 
predictability-  of  the 
cash  flow-  of  these 


With  a  network  of  award-winning 
journalists  in  New  York,  Los  Angeles 
and  Europe,  Fashion  Wire  Daily  is 
backstage  and  in  the  front  row  at  key- 
celebrity  events  around  the  world. 
Regular  entertainment  updates, 
fashion  guides  and  up  to  1  50  photos 
a  day  will  keep  your  readers  returning 
for  a  sneak  peek  at  emerging  trends. 


ribline 


Fashion  Wire  Daily  is  available  via 
the  Internet.  For  maximum  flexibility, 
all  content  is  delivered  in  coded  files, 
ready  for  you  to  use  in  your  newspaper 
and  to  customize  for  vour  W'eb  site. 
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our  managers  ...  were  not  overwhelmed.” 

Liberty  doesn’t  overwhelm  its  managers 
wath  paperwork,  either.  For  example,  it 
doesn’t  bother  to  track  advertising  by 
categoiy.  The  company  tried  it  for  a  while 
in  one  group  and  decided  the  numbers 
were  meaningless  for  papers  its  size,  Serota 
says.  Liberty’s  uncomplicated  corporate 
culture  extends  even  to  its  headquarters,  a 
small  warren  of  offices  in  a  nondescript 
industrial  park  in  the  Chicago  suburb 
of  Northbrook. 

It’s  a  style  that  has  managed  to  grow 
Liberty  into  a  chain  with  annual  revenue  of 
about  $230  million,  in  which  eveiy  paper, 
Serota  says,  is  turning  a  profit.  “It’s  a  good 


WILLIAM  DE  BeRNIERE  MeBANE 
may  be  a  leading  economic 
indicator  as  reliable  as 
inventory  levels  or  housing  starts:  Twice 
now,  bad  times  have  followed  his  personal 
career  highs.  In  Februaiy  1991,  “Bern” 
Mebane  became  head  of  the  newspaper 
dixision  of  the  old 
Multimedia  Inc.  chain. 

Almost  immediately, 
the  industiy  fell  into 
recession.  In  March 
2000,  the  newly  retired 
executive  launched  his 
second  career  as  a 
newspaper  owner  with 
a  bang,  bu\ing  the 
seven  Alabama 
weeklies  and  semi¬ 
weeklies  of  Gulf  Coast 
Newspapers.  Within 
a  year,  well,  we  know 
what  happened. 

“It  has  been 
really,  really  rough,” 

Mebane  repeats 
several  times  during  a 
conversation.  But  while  his  enterprise, 
Greenville,  S.C.-based  Crescent  Publishing 
LLC,  was  born  during  the  boom,  it  also  has 
managed  to  grow'  during  the  bust.  “We’re 
disciplined,”  he  says.  “They  say  that  no  one 
ever  saved  their  way  to  prosperity,  but  we 
are  watching  eveiy  nickel.  From  an 
operational  standpoint,  we  are  not 
spending  a  nickel  that  we  don’t  have.” 
Crescent  is  also  a  disciplined  buyer.  In 


size,  a  size  w  here  we  can  do  amthing  we 
want,”  he  says.  Right  now,  though,  the 
company  isn’t  doing  much  but  operating  its 
way  out  of  the  recession.  It  hasn’t  made  an 
acquisition  in  nearly  a  year  and  a  half. 
“Maybe  we’re  not  as  hungiy  as  we  used  to 
be,”  Serota  shrugs. 

But  then  again,  he  adds,  maybe  Lee 
Enterprises  Inc.’s  recent  purchase  of 
Howard  Publications  will  shake  loose 
some  papers  that  might  make  strategic 
sense  for  Liberty  .  “The  opportunity  for 
trades  is  always  there,”  Serota  says.  “We’ve 
got  lots  of  interest  expenses,  of  course,  so 
we’re  not  a  federal  taxpayer  and  we  can 
take  on  stock-type  deals.”  11 


fact,  Mebane,  who  used  the  occasion  of  his 
50th  birthday  to  retire  from  his  job  as 
senior  group  president  of  Gannett  Co. 

Inc.’s  Piedmont  Group,  spent  nearly  a  year 
and  looked  at  more  than  90  deals  before  he 
landed  Gulf  Coast  Newspapers.  “We 
learned  very  quickly  that  there  was  a  lot  of 
money  chasing  a  few 
properties,”  Mebane  says. 
“We  ju.st  found  the  prices 
were  astronomical  across 
the  board.  We  made  bids 
and  didn’t  even 
make  the  first 
round  on  some 
of  them,  which 
is  kind  of 
humbling. 

But  we  had  a 
discipline  about 
what  we  were 
willing  to  pay.” 
Equally 

important  now, 
the  company  has  a  patient 
financial  backer  that  has 
not  been  spooked  by  the 
newspaper  recession.  It  helps  that  the 
senior  principal  at  Vaxa  Capital  Partners 
L.P.,  a  S55-million  private-equity  fund 
based  in  Greenville,  S.C.  and  Charlotte, 
N.C.,  served  on  Multimedia’s  board  and 
knows  the  track  record  of  Mebane  —  and 
the  newspaper  industry. 

Crescent  carried  out  its  first  major 
expansion  a  mere  month  before  Sept.  11 
when  it  bought  a  cluster  of  Maine  dailies 


Last  quarter  we  helped  our 
newspaper  clients  make 
$100,000$  in  new  business 
—  and  raise  rates  by  30  ... 
50  ...  even  100  percent! 

And  they  did  it  with  their  own 
reps  selling  bundled  print  and 
online  products. 

You  heard  right! 

Newspaper  reps  actually  selling 
the  Web! 


Learn  the  methods  we  use 
to  make  money  for  our 
client  newspapers. 

Attend  Mike  Blinder’s 
“Packaging  for  Prom.” 


"  CURRENT  SCHEDULE: 

March  18th,  Houston,  TX 

Texas  Daily  Newspaper  Assoc. 

March  21st,  Orlando,  FL 
NAA  Solutions  2002 

KMarch  25th,  Hershey,  PA 

Pennsylvania  Newspaper 
Association’s  America  East 

April  4th,  Lansing,  Ml 
NAA  Solutions  2002 

April  20th,  Phoenix,  AZ 

Arizona  Newspaper  Association 

May  2nd,  Toronto 

Inti.  Newspaper  Marketing 
Assoc.  (INMA) 

May  16th,  teK  City,  MO 

ifflii  “likiftiiiii  rnoT 

I  See  mikeblinder.com/profit 

for  details  or  to  purchase  video. 


Mike  Blinder 

Multimedia  Sales  Specialists 

helping  newspapers 
maximize  revenues 
through  effective  sales 
of  their  multimedia  assets 

Multimedia  Sales  Specialists  is  currently 
making  money  for  Morris  Communications, 
Brunswick  News  Inc.,  Sun  Media  Corp., 
Sandusky  Newspapers,  Inc.,  South  of  Boston 
Media  Group  and  over  75  newspapers  and 
media  companies  across  North  America. 

We  can  help  you  make  money, 
too  ■  727-847-2464 

www.mikeblinder.com 
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American  Consolidated  Media 


numerous  niche  publications,  such  as 
visitors  guides,  as  well  as  vacation-real- 
estate  and  charter-boat  books.  In  Alabama, 
Crescent  targeted  the  fat  market  for  nurse 
recruitment  ads  by  launching  a  publication 
aimed  at  registered  nurses. 

Still,  the  Alabama  cluster’s  market 
remains  in  economic  doldrums  —  although 
not  enough  to  slow  the  search  for  more 
papers.  “We  are  looking  actively,”  Mebane 
says.  “I  think  now,  in  a  down  economy, 
is  the  time  to  be  buying.  Vaxa  still  has 
confidence  in  newspapers.  We’ve  got  a 
budget  —  and  we’ve  been  through  a 
business  climate  like  this  before.”  ® 


and  weeklies  from  Jeremy  Halbreich’s 
American  Consolidated  Media.  Halbreich 
sold  the  papers  to  reduce  debt  and 
refocus  on  Texas.  Mebane  bought  them 
because  they  fit  the  profile  Crescent  is 
pursuing:  fast-growing  small  to  midsize 
newspapers  that  can  be  clustered  to 
wTing  out  costs. 

“We  like  papers  with  faster-than-average 
revenue  growth,  which  steers  you  to 
high-growth  regions,  especially  resort 
areas,  which  we  think  have  solid  economic 
fundamentals,”  Mebane  says.  People  arc 
going  to  continue  to  travel,  he  reasons,  and 
the  areas  afford  opportunities  to  create 


industry'  had  ever  seen,  and  his  initial  buy 
was  slow  in  coming.  In  May  1999,  he  did 
his  first  deal:  a  cluster  of  four  papers  on 
Colorado’s  Western  Slope  anchored  by  the 
3,841-circulation  Telluride  Daily  Planet. 
Backed  by  Arena  Capital  Partners  LLC 
1  in  New’  York,  Halbreich 
made  up  for  lost  time.  In 
quick  succession,  he  bought 
seven  weekly  and  semi- 

I  weekly  papers  in  Maine, 
and  then  added  an  eighth 
and  a  ninth  by  the  end  of 
1999.  He  found  his  next 
5  four  papers  closer  to 

home,  buying  dailies 
and  weeklies 
S  -  in  the  Texas 
O'  markets  of  Alice, 

j 

Ilf  Waxahachie, 

1 1  Stephenville,  and 
I  Brownwood. 

I  Along  the  way,  he 
'  I  bought  the  Miami 
'  i  News-Record  in 
.  ]  Oklahoma. 

J I  “We  bought  a 
I  lot  of  stuff  not 
I  knowing  where  the 
j  follow-up  cluster 
I  opportunities 
I  would  be,” 
Halbreich  says 
now.  As  ACM’s 
debt  mounted,  the 
question  took  on  increased  urgency.  By  the 
fall  of  2000,  an  outside  company  director 
presented  Halbreich  with  a  stark  choice: 


The  metro  newspaper  career 

path  w'as  very,  very  good  to  Jeremy 
L.  Halbreich. 

He  was  a  college  friend  of  Belo  heir 
Robert  W.  Decherd,  who  would  soon 
become  chairman,  and  joined  The  Dallas 
Morning  News  right  out 
of  school  in  1974. 

Within  five  years,  he 
had  created  the  first 
marketing  department 
at  a  newspaper  that 
was  seeing  its  domi¬ 
nance  —  which  it  once 
considered  as  pretty 
much  a  God-given  right 
—  eroded  by  the  more 
aggressive  Dallas 
Times-Herald.  By  1991, 
however,  the  failing 
Times-Herald  was 
folded  after  passing  j 
from  the  Times  1 

Mirror  Co.  to  Dean 
Singleton  to  John 
Buzetta.  By  then, 

Halbreich  was 
president  of  the 
Mom  ing  News. 

Yet.  Halbreich 
always  wanted  to 
strike  out  on  his  ow’n, 
and  in  1998,  at  46,  he 
resigned  at  Belo, 
formed  American 
Consolidated  Media  (ACM)  in  his  house  in 
Dallas,  and  went  looking  for  newspaper 
properties.  Values  were  as  high  as  the 
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Find  the  papers  to  get  big  in  Colorado  and 
Maine  —  or  get  out  of  the  markets. 

ACM  dismantled  almost  as  quickly  as  it 
grew.  The  Maine  properties  went  to  Bern 
Mebane’s  Crescent  Publishing  and  the 
Colorado  papers  to  Zan  Womack’s  family 
chain.  It  could  be  considered  an  inglorious 
retreat.  Halbreich  calls  it  “blind  luck.” 

“We  would  have  been  in  difficult  shape 
had  we  held  on  to  our  initial  clusters,”  he 
says.  “We  had  borrowed  a  lot  of  money. 
Fortunately,  we  sold  when  the  market  was 
still  strong  and  paid  down  significant 
amounts  of  debt.” 

ACM’s  balance  sheet  has  been  strong 
enough,  in  fact,  to  allow  it  to  get  back  into 
the  market  in  the  past  year.  This  time 
around,  though,  the  company  is  messing 
only  with  Texas:  It  bought  a  weekly  in 
Midlothian,  a  free  paper  in  Alice,  and  a 


daily  in  Ennis,  w  here  it  also  launched  a 
w'eekly.  Halbreich  says  he  is  “on  the  cusp” 
of  buying  five  more  small  papers  in  the 
Lone  Star  State.  At  this  time,  ACM  owns 
15  properties,  all  of  them  located  in  Texas 
or  Oklahoma. 

“We’ve  been  busy,”  he  says.  “Cash  flow' 
is  strong.  Because  the  papers  are  smaller- 
sized,  they've  been  impacted  by  the  ad 
recession,  but  nothing  like  what  has 
befallen  the  big  metros.  Of  course,  when 
things  turn  up,  we  won’t  turn  up  as 
dramatically  as  they  will.” 

With  all  he’s  been  through  in  less  than 
three  years,  does  Halbreich  regret  getting 
on  the  low’-profile  roller  coaster?  "Not  for  a 
moment,”  he  says.  ”I  had  a  w  onderful 
career  at  The  Dallas  Morning  News.  But  I 
really  missed  being  on  the  entrepreneurial 
side  of  things.”  i] 


Lionheart  Newspapers  LLC 


From  court  papers  to  newspapers 


UNTIL  A  FEW  MONTHS  AGO,  IT 

seemed  as  if  Plano,  Texas-based 
Lionheart  Newspapers  LLC  was 
producing  as  many  court  papers  as 
newspapers.  At  various  times,  Lionheart’s 
founder  w'as  suing  the 
venture  capitalists  w  ho 
put  him  in  business,  a 
former  chief  financial 
officer  was  suing  over  an 
alleged  promise  of  a 
million-dollar  salary', 
and  a  publisher  whose 
paper  had  been  bought 
by  the  chain  w'as  in 
court  briefly  because  his 
column  was  pulled  from 
Page  One. 

The  turmoil  in  the 
executive  suites  is 
ended  now,  says  Banks 
Dishmon,  president  and 
publisher  of  Lionheart’s 
flagship  DFW  Community'  New'spapers 
cluster  and  a  corporate  vice  president:  “From 
the  top  side,  w'e’re  settled  right  now  —  unless 
someone  really  surprises  me.”  In  addition  to 
Dishmon,  who  joined  the  chain  in  August, 
the  new  team  includes  Vice  Chairman  Ike 
Massey,  w'ho  was  most  recently  publisher  of 
the  Los  Angeles  Daily  News,  and  Chief 
Financial  Officer  Rich  Fritsche. 

Missing  now'  from  Lionheart  are  John 


Coots,  who  had  been  with  now  -defunct 
Capital  Cities  Newspapers,  and  Richard  L. 
Connor,  the  former  Fort  Worth  (Texas) 
Star-Telegram  publisher.  In  July  1998,  the 
two  founded  Lionheart  w'ith  backing  from 
Weiss,  Peck  &  Greer,  a 
New  York-based  private- 
equity'  firm. 

Lionheart 
quickly  acquired  or 
launched  more  than 
60  papers,  but  the 
growth  proved 
tumultuous.  Coots 
left  and  Connor  sued, 
claiming  directors 
and  investors  were 
interfering  w'ith  his 
management.  The 
lawsuit  was  settled  last 
October  when  Lionheart 
sold  the  Fort  Worth  Busi¬ 
ness  Press  to  Connor,  who  has  formed  a  new' 
company,  Connor  Media  Group  LLC. 

A  sure  sign  that  things  are  improv'ing  at 
Lionheart  is  that  the  rumor  mill  buzzes  not 
about  the  allegations  in  court  filings  but 
about  the  chain’s  supposed  plans  to  launch  a 
new  paper  in  the  back  yard  of  its  flagship 
daily,  the  Plano  Star  Courier.  A  recent 
Dallas  Business  Journal  article  by  Stephanie 
Patrick  even  reported  a  rumored  March  20 
start  for  a  new  paper  in  the  well-to-do 


suburb  of  Carrollton  to  be  follow  ed  by 
another  paper  in  Colleyv'ille. 

Not  true,  Dishmon  says,  but  he  is  quick  to 
add,  “We  are  not  going  to  leave  any  stone 
unturned  —  w'hether  it’s  acquisitions  or 
startups,  whatever  makes  sense  —  to  grow 
the  company.”  Just  last  month,  Lionheart 
bulked  up  its  Minnesota  cluster  w'ith  the 
purchase  of  Focwt  News,  a  weekly  serving  the 
suburbs  northeast  of  Minneapolis/St.  Paul. 

Expansion  in  the  Dallas/ Fort  Worth 
market  makes  sense,  Lionheart  believes, 
because,  even  with  the  big  layoffs  at  the 
telecommunications  firms  that  sy'mbolized 
Plano’s  prosperity',  advertisers  remain 
intensely  interested  in  reaching  the 
gold-plated  75093  ZIP  code.  What  is  not 
likely,  Dishmon  says,  is  any  expansion 
beyond  its  four  clusters  of  DFW  Community 
Newspapers  Inc.;  Minnesota  Sun  Publica¬ 
tions  Inc.  in  Eden  Prairie;  Sun  Publications 
Inc.  in  Overland  Park,  Kan.;  and  the 
Penny'power  newspapers  in  Wichita.  Kan. 

“I  really  don’t  see  us  making  any  really 
big  buys,”  Dishmon  says.  “We’re  filling  in 
the  holes  now.  There’s  a  housing  boom  in 
Texas  now,  and  we  are  not  going  to  let 
that  market  grow  and  get  away  from  us 
from  an  advertising,  editorial,  or 
circulation  perspective."  [1 


Journalism  Fellowships 
in  Southern  Africa 


Make  a  lasting  contribution  toward 
improving  journalism  skills  and 
standards  in  this  important  and 
emerging  region... 

Application  Deadline:  April  16,  2002 

Consult  in  newsrooms,  lead  workshops 
or  teach  at  a  university  in  southern  Africa. 
This  three-  to  four-month  fellowship  is 
open  to  U.S.  print  media  and  broadcast 
professionals  or  journalism  educators. 

For  an  application,  contact: 

International  Center  foi  Joui  nai  sts 
1616  H  Street,  NW  •  Third  Floor 

Washington,  DC  20006  I 

I  Tel:  202-737-3700  •  Fax:  202-737-0530  | 

I  mcgee@icfi.org  I 

I  www.icfj.org  •  www.ijnet.org  I 
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Editor  in  Chief  Jay  Kennedy  recalled  that 
when  the  strip  was  called  “Bobo's  Progress,” 
he  noticed  some  papers  nmning  it  on  reli¬ 
gion  pages.  He  suggested  it  become  more 
faith-focused,  and  the  cartoonists  agreed. 
The  comic  was  relaunched  about  a  year  ago 
as  “Wildwood”  (with  philosophical  Bobo 
bear  becoming  a  pastor),  and  the  client  list 
soon  jumped  from  50  to  nearly  100,  includ¬ 
ing  church  newsletters.  “All  syndicates  are 
looking  for  new  markets,”  noted  Kennedy. 

Wright  received  nearly  100  positive  let¬ 
ters  for  every  negative  one  since  the  comic 
became  more  spiritual.  One  reason:  “Wild¬ 
wood”  tries,  first  and  foremost,  to  entertain. 
“It’s  very  important  that  the  strip  not  turn 
into  a  platform  for  proselytizing,”  he  said. 

Though  Wright  once  worked  for  a  Chris¬ 
tian  publishing  firm  and  Spurgeon  was  a 
seminary  student,  Kennedy  noted  that  their 
comic’s  spirituality  is  more  general  than 
Christian.  He  said  a  strip  focusing  on  one 
religion  would  be  a  "harder  sell”  —  perhaps 
bothering  some  readers  of  other  faiths. 

Indeed,  Johnny  Hart’s  occasional  Christ¬ 
ian  references  in  “B.C.”  have  irked  some 
papers  and  readers,  but  Creators  Syndicate 
President  Rick  Newcombe  said  Hart’s  mail 
is  at  least  90%  positive.  He  added  that  the 
list  for  Mike  Morgan’s  “For  Heaven’s  Sake” 
comic  has  held  at  40,  but  the  list  for  Carey 
KinsoKing’s  “Kids  Talk  About  God”  feature 
has  risen  to  40  from  about  35  since  Sept.  11. 

Page  said  Billy  Graham’s  TMS  column 
list  remains  steady,  and  he  hadn’t  heard 
of  any  paper  dropping  it  after  reports 
Graham  made  anti-Semitic  remarks  while 
with  President  Nixon  in  1972. 

McManus  reported 

.  ,  ,,  Association  package 

re  listening  carefully.  .  ,  ,  ,  „  ° 

IS  alw'ays  solid.  DBR 

Media  Executive  Editor  Diane  Eckert  said 
usage  is  good  for  “Phone  Home,  It’s  Me  — 
God,”  started  last  summer  after  clients  of 
DBR’s  package  asked  for  a  religious  feature. 

A  number  of  features,  including  Randy 
Cohen’s  “Every  day  Ethics”  column,  have 
some  faith-related  content  without  being 
religious  per  se.  And,  said  John  Stickney, 
New  York  Times  Syndication  Sales  Corp.’s 
marketing  communications  manager, 
“Randy’s  list  has  grown  since  Sept.  11.”  11 
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-FEATURES  AVAILABLE- 

1 

1  -ANNOUNCEMENTS- 

1 

1  -EQUIPMENTS. SUPPLIES-  ■ 

PUZZLES 

NEWSPAPER  BROKERS 

EQUIPMENT  FOR  SAIT, 

CIRCULATION  SERVICES 

ABSOLUTELY  the  finest  in  crosswords 

PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 

3455  Peachtree  Road,  NE 

Atlanta,  GA  30326-3236 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  648461 1  or  fax  (815)  648-2856 

JP  PROMOTIONS,  INC.  is  the  Industry 

Leader  for  professional  in-store  promotions. 

We  produce  quality  new  starts.  .  .and  guar¬ 
antee  them  for  30  days.  Are  you  tired  of 

H  -ANNOUNCEMENTS-  I 

(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

MAILROOM 

blowing  your  budget  on  telemarketing  and 
,  door-to-door  orders  just  to  have  the  customer 

CONTENT  FINDER 

CONTENT  FINDER  -  www.econtentfinder.com 
Identify  Suppliers  of  Syndicated  Content  Indexed 
by  Topic,  Target  Audience,  Type  or  Language. 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 

RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 

(516)  379-2797 
(727)  786-5930 

kamenandco@aol.com 

LEADER  IN  NEWSPAPER  APPRAISALS 

Free  Initial  Valuation... go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  Est.  1959 

NEWSPAPER  BROKERS 

800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 

(517)  369-3066 

Ron  Mix,  West  (209)  634-7202 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

~  GREGG  KNOWLES 

Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

Leader  in  Sale 
nf  Community  n 

Newspapers  j  | 

Check  our  references 
(214)  265-93<M) 

Kickonbacher  IVIeclia 

I  Dcsci>  Or..  Oalla 
6731  Desci)  Dr..  Dallas.  TX  75225 
vv  ww  .rickcn  bac  her  modi  a. com 

MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 
www.editorandpublisher.com 


NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON 

Specializing  in  Weekly  and  Daily 
Community  Newspaper  Transactions 
P.O.  Box  2001 
Branson,  MO  65615 
(417)  336-3457 
email:  Brokeredl@aol.com 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

NEWSPAPERS  FOR  SALE 

FLORIDA  MONTHLY’S  in  Central  FI.  niche 
publications  in  fast  growing  area 

Tom  Loury  cell  (352)  804-1223 
Home  (352)  489-4996 

AVOID  DOWN  SIZING  own  your  newspaper 
Also  county  seat  weeklies,  others.  Free 
list.  Bill  Berger,  ATN,  1801  Exposition 
Austin,  TX  78703-2833  (512)  476-3950 

AWARD-WINNING  PROFITABLE  monthly 
fast  growth  resort  area.  South  Carolina 
Email:  kurowski@hargray.com 

For  a  list  of  Properties  for  Sale: 

www.mediamergers.com 
W.B.  Grimes  &  Co.£st.  1959 

NEWSPAPER  BROKERS 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
HarrisAfeidelber^all 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)850-7951 
www.newstec.com 


ILLINOIS  WEEKLY  GROUP,  $500K  gross, 
also  Texas  weeklies.  Free  list, 

(512)  476-3950,  Bill  Berger,  ATN,  Inc. 
1801  Exposition,  Austin,  TX  78703 

SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 

(913)  492-9050  or  (913)  492-6217 

vi/ww.inlandnews.com 

NEWSPAPER  BROKERS 


cancel  in  8  weeks  and  not  see  any 
improvement.  If  so,  you  should  try  our  kiosk 
program.  We'll  customize  a  program  to  fit 
your  needs  and  adopt  your  goals  as  our 
own.  It’s  no  wonder  that  every  paper  we 
work  for  is  experiencing  higher  circulation. 
Call  now  to  find  out  what  we  can  do  for  you: 
(918)  437-9691 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quanbty  sales!  Phone:  (732)  73^5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776^397 

WWW.PROSTARTS.COM 


Producing  Top  Values 
For  Publishers  Since  1923 

Over  the  years  we've  produced  tirp  values  for  put>lishinj;  companies,  in 
thousands  of  transactions  throughc'ut  the  country’.  W'e  have  built  this 
mcord  on  liard  work,  exfvrience  and  trust,  and  we  welcome  your  call 
to  confidentially  discuss  what  we  can  dt>  for  you  and  your  company. 
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www.publishing.abelson.com 
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^  SOFTWARE  for  AR,  classifieds 

I  y  X  T  scheduling  &  circulation.  Fake  Brains 

(303)791-3301  www.fakebrains.com 
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id  your  company.  DYNAMIC  ACHIEVERS,  SPECIALIZING  in 
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I  ■■  r»  ‘Training 

•  Individual  Coaching 

S  S  O  C  I  AT  E  S  •  Workshops 
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-HELP  WANTED- 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


TRAINING 


HISTORICALLY  BUSINESSES  MAINTAINING 
or  increasing  their  advertising  in  a 
weakened  economy  actually  enjoy  greater 
short  and  long  term  prosperity.  The  same  is 
true  in  sales  training.  Allow  ProMax  Training 
&  Consulting,  the  newspaper  specialists,  to 
demonstrate  how  effective  results  oriented 
training  can  be  implemented  Immediately  to 
maximize  your  newspapers  productivity, 
profits  and  people.  Call  Mary  Ann  at  (913) 
341-2242  or  visit  us  at  our  website: 
www.promaxtraining.com 


-HELP  WANTED- 


ADMINISTRATIVE 


EXECUTIVE  DIRECTOR 

The  Directors  of  the  Freedom  of  Information 
Foundation  of  Texas  (FOIFT)  seek  applications 
for  FOIFT  Executive  Director.  The 
FOIFT  IS  a  non-profit  organization  that  pro¬ 
motes  open  government  and  First  Amend¬ 
ment  values  through  education,  legislative 
involvement,  and  legal  action. 

The  Executive  Director  supervises  the  or¬ 
ganization's  staff  and  ongoing  programs 
and  an  operating  budget  as  wells  an  endow¬ 
ment  of  $1.7  million.  The  Executive  Director 
works  with  the  Board  of  Directors  on  policy, 
fund-raising,  and  program  development, 
and  coordinates  the  FOIFTIs  interaction  with 
the  media,  the  legal  community,  legislators, 
governmental  agencies,  and  the  public. 

The  position  requires  an  individual  with  train¬ 
ing  and  experience  in  program  and  personnel 
administration,  fund-raising,  public  relations, 
and  financial  management,  A  strong 
personal  commitment  to  the  principles  of 
open  government  and  First  Amendment 
freedoms  and  well  developed  communication 
skills  are  essential.  Knowledge  of 
state  and  federal  open  government  laws  is 
highly  desirable. 

Interested  persons  should  submit  expres¬ 
sions  of  interest  and  their  credentials  to: 
Rob  L.  Wiley,  Search  Committee  Chair, 
Locke,  Liddell  &  Sapp,  LLP,  3400  Chase 
Tower,  Houston,  Texas  77002;  E-mail: 

rwiley@lockeliddell.com 

INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winning 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  -i-  stock  options  for  aggressive 
leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 

Cover  letter  &  resume  to: 
hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 


ADMINISTRATIVE 

GROUP  PUBLISHER 

Leading  Business  to  Business  Media  Com¬ 
pany  looking  for  Atlanta  based  group  pub¬ 
lisher  for  portfolio  of  leading  Business  to 
Business  publications  in  design,  apparel 
and  sports  markets.  Comprehensive  benefits 
package  includes  a  highly  competitive 
salary  and  incentive  package  including 
health  insurance,  dental  coverage,  flexible 
spending  account  and  401  (k)  benefits. 
Equal  Opportunity  Employer.  Please  send 
cover  letter,  resume  and  salary  requirements 
to: 

VNU  Business  Publications  USA 
HR  Dept  -  AD 
770  Broadway,  7th  floor 
New  York,  NY  10003 
Fax  (646)  654-5362 
Or  E-mail:  adoyle@vnuusa.com 


GENERAL  MANAGER 

Zone  6  locally  owned  award-winning  4,000 
daily,  several  weeklies,  resort  magazine. 
Minimum  ten  years  sales,  management  ex¬ 
perience  with  dailies  under  10,000 
required.  Salary,  benefits,  highly 
competitive  compensation.  Please  send  re¬ 
sumes  to: 

Box  2667,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

PUBLISHER/GENERAL  MANAGER 
Weekly  newspaper  group  with  commercial 
printing  operation.  Candidate  must  have  a 
strong  sales  background  and  knowledge  of 
commercial  printing.  Excellent  opportunity 
to  "run  your  own  show".  Competitive  com¬ 
pensation  and  benefit  package  with  aggres¬ 
sive  bonus  plan  for  performance.  Send  re¬ 
plies  to: 

Box  2676,  Editor  &  Publisher  Classified 

770  Broadway,  7th  Floor,  NY,  NY  10003 


ADV"ERTISING 


KEY  ACCOUNTS  MANAGER 
Florida  Newspaper  Advertising  Network  is  a 
sales  and  service,  not  for  profit,  company 
owned  and  operated  by  all  of  Florida's  and 
South  Georgia's  daily  newspapers.  Our  mis¬ 
sion  is  to  show  the  benefits  of  advertising 
in  our  member  newspapers  to  selected 
advertisers. 

We  are  looking  for  a  sales  professional  to 
develop  a  new  classification  of  clients  for 
our  47  daily  newspaper  members.  Strong 
sales  presentation  skills  and  ability  to  work 
with  research  to  propose  concepts  and  so¬ 
lutions  is  critical.  Must  be  able  to  travel  up 
to  two  weeks  a  month.  Must  have  experience 
selling  media  at  a  high  level  of  clients 
and  advertising  agencies.  We  offer  a  com¬ 
petitive  salary  and  bonus  with  benefits  in¬ 
cluding  health  insurance,  and  a  401(k)  plan. 
Please  send  cover  letter  and  resume  to: 

Florida  Newspaper  Advertising  Network 
Attn.  Bob  Berry 

633  North  Orange  Avenue  MP  104 
Orlando,  FL  32801 
Or  fax  to  (407)  420-6102 


_ ADVERTISING _ 

ADVERTISING  SALESPERSON/MANAGER 
Needed  for  long-established  Zone  5  suburban 
weekly  newspaper.  Competitive  salary, 
commissions,  profit  sharing  and  equity 
working  with  an  award-winning  group  of 
community  newspapers.  Excellence 
required  in  working  with  staff,  strong  on 
spec  layouts  and  cold  calls.  Best  fringe 
benefits.  Send  letter  about  past  accom¬ 
plishments  and  resume  to  Box  2640,  Editor 
&  Publisher  Classified,  770  Broadway,  7th 
Floor,  New  York,  NY  10003.  Please  state 
present  earnings.  A  great  opportunity  to 
grow  with  our  company  for  someone  who 
has  what  it  takes  to  be  the  very  best. 


WE  ARE  LOOKING  for  an  experienced  adver¬ 
tising  professional  to  lead  a  small  group  of 
weekly  newspapers  in  coastal  South  Carolina 
to  our  next  level  of  growth.  Good  base 
salary  and  benefits,  plus  great  earnings  po¬ 
tential.  Send  resumes  to  Steve  Robertson, 
The  Horry  Independent,  P.0,  Box  740,  Con¬ 
way,  SC  29526. 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit  us  often  to  check  for 
new  employment  opportunities! 

www.BrehmCommunications.com 


ADVERTISING 


NORTHEAST  DAILY  is  seeking  a  proven 
staff  motivator  to  lead  its  advertising  team. 
The  successful  applicant  will  have  the  expe¬ 
rience  and  skill  necessary  to  guide  a  sales 
staff  but  will  also  be  willing  to  get  out  and 
sell  when  needed.  The  position  requires  an 
individual  with  at  least  three  years  experience 
in  advertising  management. 

An  excellent  benefits  package  is  available 
at  this  privately-owned  publication.  Send 
resume  to: 

Box  2674,  Editor  &  Publisher  Classifieds 

770  Broadway,  7th  Floor,  NY,  NY  10003 


CIRCULATION 


CIRCULATION  DIRECTOR 
20,000  daily  in  Zone  2  seeks  a  dynamic 
leader  who  can  show  the  Circulation  staff 
how  and  where  to  increase  sales  and 
inspire  them  to  do  it,  as  well  as  how  to  hold 
on  to  current  customers.  We're  looking  for 
an  aggressive,  results-oriented  manager 
who  brings  energy  and  creativity  to  the  job, 
and  IS  strong  on  sales  and  service.  Experi¬ 
ence  is  a  plus  but  someone  ready  to  move 
up  to  a  leadership  position  will  be  considered. 
The  Circulation  Director  will  report  to 
the  Publisher  and  will  be  a  key  member  of 
the  management  team.  Please  reply  to: 

Box  2659,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Fir.,  NY,  NY  10003 


ADVERTISING  _  ADVERTISING 


Real  Estate  Sales  Manager 

The  Austin  American-Statesman,  a  leading  innovator  in  the  development  of  print  and 
online  solutions,  has  an  immediate  opening  for  a  Real  Estate  Sales  Manager.  Phenomenal 
growth  in  the  re-sale,  new  homes,  and  rental  segments  of  this  category  provide  a 
rich  opportunity  for  the  right  leader. 

Will  direct  and  monitor  the  sales  and  support  efforts  of  the  Outside  and  Inside  sales 
groups  within  the  Real  Estate  category  contributing  to  the  overall  revenue  goals  of  the 
Austin  American-Statesman's  Classified  Advertising  department.  Must  possess  the 
ability  to  implement  and  execute  innovative  sales  strategies  and  maintain  communication 
with  advertisers  and  attend  association  meetings.  Will  forecast,  report  and  prepare 
categorical  portions  of  month-end  reports  and  annual  budget.  Requires  5  years  of  news¬ 
paper  classified  management  experience,  possess  valid  driver's  license,  and  possess 
dependable  transportation. 

Salary;  Salary  commensurate  with  experience  and  education. 

Benefits: 

•  Medical/Dental  Insurance 

•  Paid  Vacation 

•  401(k)  Program 

•  Tuition  Reimbursement 

•  Discount  subscriptions  and  ads 

Austin  American-Statesman 

Human  Resources  Department 
305  S.  Congress  Avenue,  Austin,  TX  78704 
Monday  -  Friday  8:30  AM  -  5  PM 
Phone:  (512)  445-3709 
Fax:  (512)  445-3883 

www.stat8smanclassifieds.com 

E-mail:  aa-sjobs@statesman.com 

EOE 

Pre-employment  Drug  Test  Required 


"The  newspaper  ean  become  the  rock  o(  the  eomiminlty,  ,sep;iratinj>  water-cooler  talk  from  tlie  truth." 

-IXiti  Utither,  ('.ITS  News  tme  hor,  1908 
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-HELP  WANTED- 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
Progressive  newspaper  group  based  in 
New  England  has  an  outstanding 
opportunity  to  direct  the  circulation  marketing 
efforts  of  a  community  newspaper.  Ideal 
candidate  will  possess  a  strong  track 
record  in  circulation  management  and  goal 
attainment.  Excellent  base  salary  and 
M.B.O.  with  full  benefits  is  offered. 

Please  send  resume  and  cover  letter  to: 
hpreuss@editorandpublisher.com 
With  Box  2657  in  the  subject  line 

CIRCULATION  MANAGER 
Scripps  Treasure  Coast  Publishing 
Company,  which  operates  3  contiguous  daily 
newspapers  on  Florida’s  southeast  coast, 
seeks  a  well  rounded  Circulation  Manager 
for  its’  Stuart,  Florida  based  daily.  The  suc¬ 
cessful  candidate  must  be  familiar  with  all 
aspects  of  distribution  and  sales  for  this 
complex,  fast  paced  environment.  We  offer 
an  excellent  benefits  package  including 
401  (k)  and  pension  program.  Please 
forward  your  resume,  complete  with  cover 
letter  and  salary  requirements  to: 

George  H.  Cogswell  III 
Director  of  Circulation  and  Marketing 
Scripps  Treasure  Coast  Publishing 
1939  S.  Federal  Flighway 
Stuart,  FL  34994 

E-mail:  George.Cogswell@Scripps.com 

CIRCULATION  ZONE  MANAGER 
The  St.  Petersburg  Times,  Florida’s  best 
newspaper,  has  exciting  opportunities  for 
experienced  managers  for  the  position  of 
Circulation  Zone  Manager. 

Our  Zone  Managers  direct,  coordinate  and 
manage  home  delivery  staff  to  achieve  ex¬ 
cellent  subscriber  service,  improve  customer 
retention,  and  continue  our  trend  of  cir¬ 
culation  growth. 

Responsibilities  include  hiring,  training  and 
developing  staff,  budget  development  and 
management.  This  position  works  closely 
with  Carrier  Records,  Customer  Care,  Mar¬ 
keting,  Human  Resources,  and  Transporta¬ 
tion. 

The  successful  candidate  will  possess  at 
least  five  years  of  progressive  management 
experience  and  have  a  sales  background. 
Solid  interpersonal  and  communication 
skills  are  essential;  excellent  PC  skills 
(Excel  and  Word);  creative  problem  solving 
and  sound  decision  making  skills  required. 
College  degree  preferred. 

Daily  early  morning  (6  -  7  a.m.)  delivery 
deadlines  require  Zone  Managers  to  work 
very  early  morning  until  early  afternoon 
hours.  Work  environment  is  both  office  and 
field. 

The  St.  Petersburg  Times  offers 
competitive  wages  and  exceptional 
benefits.  Please  send  your  resume  with 
qualifications  and  compensation  history  to 
The  St.  Petersburg  Times,  Job  ZM,  490  1st 
Avenue  South,  St.  Petersburg,  FL  33701, 

Fax  to:  (727)893-8185 
E-mail  to:  resumes@sptimes.com 
(please  paste  resume  to  body  of  E-mail, 
specify  Zone  Manager  as  subject) 

EOE  MFHV 


“Showing  up  is  80  percent  of 
life," 

-  Woody  .Allen 


CIRCULATION 


CIRCULATION/DISTRIBUTION  MANAGER 
Circulation/Preprint  Distribution  Manager 
wanted  for  NJ  office  of  large,  extremely 
successful,  targeted  saturation,  private 
postal  system.  Salary  wide  open  to  the 
right  person.  This  individual  must  have  a 
minimum  5  years  experience  in  free  or  TMC 
distribution  of  advertising  inserts  or  news¬ 
papers.  The  primary  responsibility  of  this 
|ob  IS  to  get  every  preprint  delivered  to  every 
designated  home.  This  manager  will  have 
excellent  communication  skills,  will  be  detail 
oriented,  street  smart  and  will  lead  by  ex¬ 
ample.  It  IS  his/her  responsibility  to 
establish  accountability  for  every  preprint 
from  the  minute  it  reaches  the  warehouse 
door  until  the  moment  it  arrives  on  the  con¬ 
sumer’s  porch,  CBA  is  involved  in  the  delivery 
of  more  than  5  billion  circulars  to  12 
million  homes  yearly  in  the  Northeastern 
United  States.  Excel  and  Microsoft  Word  ex¬ 
perience  helpful.  Company  paid  benefits. 
Please  fax  your  resume  to  Barry  Schiro  at 
(201)  587-2039.  CBA  Insert  Distribution 
System  is  an  equal  opportunity  employer. 
CBA,  50  Eisenhower  Drive,  Paramus,  NJ 
07652.  Phone:  (201)  587-1717  or  E-mail: 
peruocco@cbaol.com 

DISTRIBUTION  MANAGER 
The  Los  Angeles  Daily  News  with  the 
largest  circulation  in  the  Los  Angeles  News¬ 
paper  Group  IS  currently  seeking  a  qualified 
candidate  to  oversee  the  Home  Delivery 
and  Single  Copy  distribution  operations. 

The  ideal  candidate  will  have  management 
experience  running  both  home  delivery  and 
single  copy,  and  preferably  experience 
overseeing  TMC  and  alternative  deliveries. 
Strong  communication  skills  and  an  emphasis 
on  superior  service  are  a  must  for  this 
position. 

We  offer  excellent  benefits  plan  including 
medical,  dental,  vision,  401k  and  much 
more. 

Please  apply  in  person,  e-mail  or  fax 
resume  to: 

Attn.  R.  Hasse 

Los  Angeles  Daily  News 
21221  Oxnard  Street 
Woodland  Hills,  CA.  91367 
Fax:  (818)713-0048 
E-mail:  )obs@dailynews,com 

SINGLE  COPY  MANAGER 
The  Monitor,  a  45,000  daily  in  tropical 
South  Texas,  is  seeking  a  talented,  innovative 
Single  Copy  Manager  to  join  its  circulation 
team.  The  Single  Copy  Manager  will  be 
responsible  for  improving  sales,  visibility 
and  positioning  throughout  our  market.  The 
ideal  candidate  will  be  a  dynamic,  sales  ori¬ 
ented  individual  with  excellent  organizational 
and  interpersonal  skills  and  at  least 
two  years  of  single  copy  or  related  sales 
experience.  Competitive  salary  plus  excellent 
benefit  package  included.  Please  FAX 
resume  to  Human  Resources: 

(956)971-1849 

or  E-mail:  rievrier@themonitor.com 

TIME  FOR  A  CHANGE?  We  are  a  new  company 
constantly  looking  for  Circulation  Profes¬ 
sionals  to  relocate.  We  specialize  in  small 
to  medium  size  newspapers.  Send  resume 
in  strictest  confidence  to  Box  2623,  Editor 
&  Publisher  Classified,  770  Broadway,  7th 
Floor,  New  York,  NY  10003. 


The  newspaper  industri's  .WffJ'/.VC  place,  i 


CIRCUIATION 


EDUCATION  ACCOUNT  MANAGER 
National  Sales  Staff  -  Western  U.S.  territory 
(California,  Colorado  or  Nevada) 

Major  newspaper  publisher  and  distributor 
has  an  exciting  opportunity  on  its  National 
Sales  Staff.  The  successful  candidate  we 
seek  will  help  increase  sales  and  circulation 
in  the  K-12  education  segment  Central  and 
Western  U.S.  territories.  Responsibilities  in¬ 
clude  working  with  publisher  staff,  school 
districts,  teacher  faculty,  student  organiza¬ 
tions,  conference  coordinators  and  other 
partners  to  promote  brand  and  educational 
products  of  The  New  York  Times.  Identify 
school  sales  opportunities,  build  key  profes¬ 
sional  relationships  in  schools,  nurture  read¬ 
ership  programs.  Individual  will  develop 
sales  and  marketing  strategies  for  the  terri¬ 
tory.  Travel  required. 

Must  be  organized,  flexible,  and  self-mo¬ 
tivated,  able  to  handle  multiple  projects 
and  meet  varying  deadlines.  Should  be  able 
to  create,  present  and  execute  sales  and 
marketing  plans  to  drive  new  business.  Ex¬ 
perience  with  the  educational  community 
and  related  organizations  preferred.  Seek 
team  spirited  individuals,  able  to  interact 
successfully  with  a  variety  of  individuals 
and  organizations.  Knowledge  and  experi¬ 
ence  in  newspaper  sales  and  distribution  is 
helpful.  Able  to  communicate  effectively 
both  verbally  and  in  writing.  College  degree 
required.  Advanced  degree  in  Marketing, 
Communication  or  Education  preferred. 
Must  possess  strong  computer  skills  and 
be  proficient  in  Microsoft  Office 
applications. 

We  offer  a  competitive  salary  range,  partici¬ 
pation  in  the  sales  bonus  incentive  program 
and  an  outstanding  benefits  program.  A  car 
allowance  is  provided.  Interested 
candidates  are  invited  to  respond  in  confi¬ 
dence  stating  salary  history  and  require¬ 
ments.  E-mail,  fax  or  mail  resumes  to  D. 
Knighten: 

knighd@nytimes.com 
(word  documents  preferred) 

Fax:  (248)  559-2070 
19785  W.  12  Mile  Road,  Suite  430 
Southfield,  Ml  48076 
An  EEO  employer 


_ EDITORIAL _ 

ASSISTANT  MANAGING  EDITOR 
The  Daytona  Beach  News-Journal  seeks  -.n 
assistant  managing  editor  to  oversee  a 
team  of  seven  reporters  covering  city  and 
county  governments,  school  board  and  the 
state  capital.  The  ideal  candidate  will  have  a 
solid  government  reporting  background, 
strong  editing  skills  and  a  proven  record  as 
a  newsroom  leader  who  can  motivate  expe¬ 
rienced  reporters  and  help  them  improve. 
We  want  coverage  that  reaches  beyond 
meetings  and  presents  government  news  in 
compelling  stories  that  readers  can’t 
Ignore.  Mail  or  E-mail  a  cover  letter,  resume 
with  references  and  clips  to:  Don  Lindley, 
executive  editor,  Daytona  Beach  News- 
Journal,  P.O.  Box  2831,  Daylona  Beach,  FL 
32 12(>2831.  E-mail: 

don.lindley@news-jrnl.com 

COPY  EDITOR/PAGE  DESIGNER 
We  are  a  mid-sized  daily  in  Northeast  Ohio 
looking  for  an  energetic  copy  editor/pagi- 
nator  with  solid  news  judgment  and  a  com¬ 
mand  of  language.  We  want  a  team  player 
who  takes  pride  in  smart  editing  and  creative 
heads.  Resume  and  work  samples  to: 

Managing  Editor,  The  Chronicle-  Telegram 
225  East  Avenue,  Elyria,  OH  44035 

DAY  CITY  EDITOR:  The  Joplin  Globe  is  seek¬ 
ing  a  strong  editor  to  solidify  its  four-person 
newsdesk.  The  successful  candidate  will  be 
able  to  manage  reporters  and  stories  from 
concept  through  final  editing.  This  editor 
must  be  able  to  visualize  a  story,  with  pho¬ 
tographs  and  graphics,  as  a  package  from 
its  origination.  The  day  city  editor  will  also 
be  responsible  for  section  fronts  as  assigned. 
The  Globe  is  a  36,000  combined  daily 
in  Southwest  Missouri  with  a  track  record  of 
enterprise  and  investigation.  Contact  Steve 
Brigman:  sbrigman@joplinglobe.com. 

DESKTOP  PUBLISHER  needed  to  assume  all 
production  duties,  including  page  design 
and  layout,  ads  design,  pagination  and  web 
site  maintenance  on  fast  growing  Carib¬ 
bean  weekly.  Mac  savvy  a  must,  journalism 
training  an  asset.  Salary  S340/week.  Rush 
resume,  portfolio  to: 

Box  2650,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 


_ EDITORIAL _  _ EDITORIAL _ 

COPY  EDITOR 
PICTURE  EDITOR 

The  Providence  Journal  has  immediate  openings  for  a  picture  editor/page 
designer  and  copy  editors.  Journalists  with  three  or  more  years  of  editing 
experience  at  smaller  dailies  are  invited  to  apply.  We  seek  journalists  who  can 
demonstrate  a  solid  sense  of  news  and  enterprise,  the  ability  to  work  with  people 
and  the  potential  to  grow  within  our  organization. 

We  offer  an  excellent  hourly  wage  and  the  opportunity  to  work  in  a  dynamic 
environment. 

Interested  individuals  should  send  a  resume,  clips  or  portfolio  and  salary  history  to: 

The  Providence  Journal  Company 

Attn;  Human  Resources 
75  Fountain  Street,  Providence,  Rl  02902 
An  Equal  Opportunity  Employer 


Classlflea  A4terllslng  call  (  S  H  H  )  H  2  S  -  9  I  4  9 


'.editorandpublisher.com 


M.ARCH  18,  2002  KDITORSi  PUBLISHER  CL.\SSIFIEDS  19 


Phone:  1-888-825-9149  CLASSIFIED  ADVERTISING  Fax :  (646)  654-5312 

>1  LDF.N^KDITORANDPUBLISHER.COM  •  MMACMAHON@EDlTORANDPUBLISHER.COM  •  HPREUSS@EDlTORANDPUBLISHER.COM 


-HELP  WANTED- 


_ EDITORIAL _ 

EDIT  IN  ASIA 

English-language  paper  in  Seoul,  Korea, 
seeks  a  deputy  editor.  This  is  a  hands-on 
supervisory  position  in  which  you  would  edit 
copy  and  write  headlines,  as  well  as  guide 
young  journalists  and  help  plan  coverage. 
Elawless  command  of  English  and  several 
years'  significant  experience  in  journalism 
required.  Salary  negotiable.  Reply  by  E-mail 
to  hbpiper@)oongang.co.kr. 

EDITOR 

Growing  small  daily  in  Rocky  Mountain  west 
seeks  dynamic  leader  for  top  newsroom  po¬ 
sition.  The  successful  candidate  will  have  at 
least  five  years  experience  in  newsroom 
management  and  possess  excellent  organi¬ 
zational  skills.  Send  resume  and  cover 
letter  to: 

Box  2658,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Eloor 
New  York,  NY  10003 

EDITOR 

The  Marco  Island  Eagle,  a  lOK-circulation 
weekly  published  on  Florida's  beautiful 
southwest  coast,  has  an  immediate  opening 
for  an  editor.  The  editor  will  be  the  person 
primarily  responsible  for  all  news  coverage 
and  will  supervise  a  9-person  staff  in  all  as¬ 
pects  of  news  gathering  and  production. 
The  Eagle  editor  is  also  responsible  for 
publication  of  a  weekly  entertainment  tab, 
the  Marco  Islander,  and  he/she  coordinates 
daily  news  coverage  of  Marco  Island  for  the 
Naples  Daily  News.  The  successful  candidate 
will  have  a  degree  in  journalism  or  a 
related  field,  plus  at  least  5  years  experience 
in  journalism  with  some  portion  of  that 
time  as  a  manager.  Experience  in  managing 
layout  and  pagination  is  essential.  Send  re¬ 
sume,  clips  and  the  names  and  telephone 
numbers  of  three  references  to;  Bill 
Blanton,  Editor,  Marco  Island  Eagle,  P.O. 
Box  579,  Marco  Island,  EL  34146.  E-mail  in¬ 
formation  to:  whblanton@naplesnews,com. 

LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
few  of  our  38  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 


EDITORIAL 


EDITORIAL 

REPORTER 

The  Bond  Buyer,  the  daily  newspaper  cover¬ 
ing  the  $1.5  trillion  market  for  public  health 
care,  housing  transportation,  and  other  in¬ 
frastructure,  has  an  opening  in  its  Dallas  of¬ 
fice  for  a  smart  reporter  who  knows  that 
some  of  the  best  stories  can  be  found  at 
the  intersection  of  Wall  Street  and  Mam 
Street.  Beat  focuses  on  regional  reporting 
in  the  Southwestern  US.  Some  travel. 
Successful  candidate  will  join  a  staff  of  25 
reporters  nationwide  serving  a  readership 
that  demands  more  than  just  the  headlines. 
Please  send  a  resume  and  three  clips  to 
Amy  Resnick,  editor-in-chief.  The  Bond  Buyer, 
1  State  Street  Plaza,  New  York,  NY 
10004.  E-mail:  amy.resnick@tfn.com. 

EDITORIAL  WRITER 

We  want  an  experienced  writer  who  can 
produce  editorials  with  edge  and  flair.  Join 
our  two-person  opinion  staff  and  work  at  a 
family  owned  daily  with  a  long  history  of 
strong  editorial  stances  that  are  a  bit  more 
liberal  than  most  of  our  25,000 
subscribers.  Pagination  experience  and 
knowledge  of  Western  issues  a  plus. 

Located  on  the  Washington-ldaho  border, 
we  offer  immediate  access  to  wild  rivers 
and  wilderness,  plus  a  mild  climate  and  a 
reasonable  cost  of  living.  Good  schools, 
low  crime  and  four  colleges  in  our  circulation 
area.  Full  benefits  and  competitive  pay. 

Send  resume,  samples  of  opinion  you  have 
written  and  references  to:  Jim  Fisher,  Lew¬ 
iston  Morning  Tribune,  P.O.  Box  957,  Lewis¬ 
ton,  ID  83501  or:  jfisher@lmtribune.com 

ENVIRONMENT  REPORTER 
Major  West  Coast  daily  seeks  an 
aggressive  reporter  to  elevate  coverage  of 
the  environment  in  a  region  where  quality  of 
life  and  the  deterioration  of  natural  resources 
are  at  the  top  of  the  public  agenda. 
The  successful  candidate  will  be  a  proven 
performer  in  this  specialized  field,  a  journalist 
whose  work  is  nationally  respected  for 
its  insight,  originality  and  impact.  Applications 
should  include  at  least  six  work  samples  and 
be  sent  to: 

Box  2637,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


EDITORIAL 


EDITOR-IN-CHIEF 

Leading  business-to-business  publication,  in 
the  building,  design  and  construction  field, 
is  currently  seeking  an  Editor-in-Chief  to 
lead  the  redesign  of  the  publication  for  a 
Fall  2002  relaunch. 

This  publication  is  dedicated  to  delivering 
intelligent  coverage  of  industry  projects  and 
products,  news  and  trends,  industry  issues 
and  professional  development.  The  ideal 
candidate  will  have  a  business-to-business 
background,  have  the  ability  to  evaluate, 
lead  and  manage  a  staff,  be  willing  to  work 
as  a  collaborative  partner  with  the  sales 
and  marketing  teams,  and  have  experience 
managing  and  working  within  budgets.  Ex¬ 
cellent  communication  skills  are  a  must!  Prior 
building,  design  and  construction 
industry  experience  a  plus. 

This  IS  a  great  opportunity  for  a  creative,  in¬ 
novative  Editor,  who  is  ready  for  a  new 
challenge! 

Salary  Range:  $75  -  85K. 

Please  forward  resumes  to: 

careers  1 000@yahoo.com 

PAGE/NEWS  EDITOR  needed  for  daily  Thor¬ 
oughbred  racing  publication.  Must  be  profi¬ 
cient  with  QuarkXPress  and  have  writing 
and  editing  skills.  Send  resume  and  salary 
requirements  to: 

Department  MM,  Thoroughbred  Times 
P.O.  Box  8237,  Lexington,  KY  40533 

REPORTER 

Connecticut  daily  seeks  reporter  to  cover 
Litchfield  county's  largest  city.  Coverage  in¬ 
cluding  features,  meetings,  breaking  news 
and  issue  stories.  Experience  necessary. 
Send  resume,  samples  to  Anne  Karolyi, 
Litchfield  County  Editor,  Waterbury  Republi- 
can-American,  389  Meadow  Street,  Water¬ 
bury,  CT  06722  or  E-mail: 

akarolyi@rep-am.com 


REPORTER 

The  Lufkin  Daily  News,  an  award-winning 
morning  daily  newspaper  owned  by  Cox 
Newspapers,  is  seeking  an  eager,  aggressive 
reporter  to  help  us  cover  the  largest 
city  in  a  12-county  region  of  deep  East  Texas. 
Lufkin  is  about  two  hours  north  of  Houston.  In¬ 
terns  and  recent  college  graduates 
will  be  considered.  Minority  candidates 
strongly  encouraged  to  apply.  Send  clips 
and  resume  to  Marc  Masferrer,  The  Lufkin 
Daily  News,  300  Ellis,  Lufkin, TX  75902. 

REPORTER  WANTED  for  New  York 
Times-owned  paper  in  the  home  of  the  Univ. 
of  Alabama.  Seeking  an  aggressive 
self-starter  who  finds  and  tells  great  stories 
and  can  handle  in-depth  projects  and  daily 
needs.  Resume/clips  to  Greg  Retsinas,  The 
Tuscaloosa  News,  Box  20587,  Tuscaloosa, 
AL  35402. 

REPORTER  WANTED 

The  Daily  Iberian,  an  award-winning  newspa¬ 
per  in  the  heart  of  Cajun  Country,  is  looking 
for  a  go-getting  reporter.  The  emphasis  is 
on  business  news,  but  there  is  also 
flexibility  and  variety.  We  value  diversity  and 
pay  would  be  based  on  experience.  New 
Iberia  is  a  wonderful  place.  Reply  to  Scott 
Turick,  ME,  The  Daily  Iberian,  P.O.  Box 
9290,  New  Iberia,  LA.  70562,  or  E-mail  to: 
iberianedit@bellsouth.net 


EDITORIAL 


SPORTS  COPY  EDITOR 
Scripps  Treasure  Coast  Publishing 
Company,  publisher  of  The  Stuart  News, 
The  Tribune  and  Press  Journal  are  located 
in  a  rapidly  growing  area  on  the  east  coast 
of  Florida.  We  are  looking  for  someone  with 
good  news  judgment,  copy  editing  skills 
and  a  flair  for  headline  writing;  someone 
with  energy,  curiosity  and  an  appreciation 
for  sports.  In  addition  to  editing  copy, 
duties  include  designing  inside  pages  three 
days  a  week  and  designing  section  fronts 
twice  a  week.  EEO  DFWP.  Contact: 

Keith  Lindsey,  Sports  Editor 
Phone:(772)221-4233 
E-mail:  keith.lindsey@scripps.com 
Fax:  (772)  2214246 
Mail:  P.O.  Box  9009,  Stuart,  FL  34995 

STAFF  WRITER 

New  Times,  the  nation's  largest  publisher  of 
alternative  newsweeklies,  has  an  immediate 
opening  for  an  experienced  writer  at  its 
hard-hitting  paper  in  Ft.  Lauderdale.  We 
want  a  reporter  who  understand  the  differ¬ 
ence  between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers.  The 
ideal  candidate  will  be  able  to  create 
in-depth,  well-crafted  stories  that  explore 
the  issues,  events  and  personalities  of  their 
community. 

New  Times  publishes  magazine-style  weekly 
newspapers  covering  local  news,  politics, 
arts  and  music  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco,  Los 
Angeles,  Ft.  Lauderdale,  Cleveland,  St. 
Louis,  Kansas  City  and  Oakland.  We  offer 
competitive  salaries  and  benefits.  Qualified 
applicants  should  send  cover  letter,  resume 
and  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


FINANCE 


CONTROLLER 

The  Ocala  Star-Banner  and  The  Gainesville 
Sun  have  clustered  their  distinct  publica¬ 
tions  to  create  a  daily  combined  circulation 
market  of  110,000.  This  two-county  north 
central  Florida  area  is  known  for  the  hundreds 
of  beautiful  horse  farms  in  Marion 
County  and  for  being  home  of  the  University 
of  Florida  in  Gainesville. 

The  position  requires  extensive  newspaper 
experience,  management  of  large  staff,  ac¬ 
counting  degree,  excellent  presentation  and 
people  skills,  and  a  track  record  of  accom¬ 
plishments.  CPA  preferred. 

Owned  by  the  New  York  Times  Co.  and  an 
equal  opportunity  employer,  we  offer  excel¬ 
lent  benefits,  relocation,  pension,  401(k) 
program,  superior  health  insurance,  and 
stock  options.  Please  E-mail  resume  in 
Word  format:  stephen.dewitt@nytrng.com. 


CLASSIFIED  ADVERTISERS: 


If  YOU  don’t  SEE  A 


CATEGORY  THAT  FITS  YOUR  NEEDS, 


P1,EASE  CALL  US  .AT 


888.825.9149 


EDITORIAL  _  EDITORIAL 


INVESTIGATIVE  REPORTER 

The  Providence  Journal  Company  has  an  opening  for  an  enterprising  reporter  who  would  bring 
computer-assisted  reporting  skills  to  the  work  of  the  investigative  team.  This  reporter  would 
work  independently  and  as  a  team  member  on  both  daily  stories  and  long-term  projects. 
Applicants  should  have  expertise  in  database  and  spreadsheet  managers,  geographic  information 
systems  and  statistical  software,  and  have  the  ability  to  negotiate  data  release  with 
government  agencies. 

To  be  eligible,  you  must  be  currently  located  in  New  England.  We  offer  an  excellent  benefits 
package.  Interested  individuals  should  send  a  resume,  clips  and  salary  history  to: 

The  Providence  Journal  Company 

Attn:  Human  Resources  Department 
75  Fountain  Street,  Providence,  Rl  02902 


1 1  ’n  cl  Cl  Cl  ssi  fie  cl  Secret! 
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-HELP  WANTED- 


INFORMATION  SYSTEMS 


PUBLISHING  SYSTEMS 
DEVELOPMENT  &  SUPPORT 
The  Washington  Post  Is  looking  for  experi¬ 
enced  publishing  systems  professionals  to 
join  Its  Prepress  Systems  team.  Candidates 
must  have  S-i-  years  of  development  and 
support  experience;  including  workflow 
analysis;  pagination  (CCD,  Postscript  trou¬ 
bleshooting,  digital  imaging,  proofing,  ad 
delivery  systems,  RIPs  and  page  transmis¬ 
sion  systems.  NT/UNIX  proficiency  and  pro¬ 
gramming  experience  with  VB,  Perl,  and 
Java,  and  a  Bachelor’s  degree  or  equivalent 
technical  training  in  a  related  field  are  also 
required.  Web  development  experience  is  a 
plus. 

The  Washington  Post  offers  competitive  sal¬ 
aries,  opportunities  for  training  and  an  ex¬ 
cellent  benefits  package  that  includes 
health/dental.  Life  and  disability  insurance, 
FSA/dependent  care,  tuition  reimburse¬ 
ment,  401(k)  matching  and  company-funded 
pension  plan. 

To  apply  send  your  resume  with  salary  re¬ 
quirements  to: 

The  Washington  Post 
1150  15th  Street,  NW 
Washington,  DC  20071 
Fax:  (202)912-3677 
Attn:  HR/PSDS/JK 
E-mail:  seresumes@washpost.com 
We  are  committed  to  diversity  in  the 
workplace  and  promote  a  drug-free  work 
environment 


PRESSROOM 


BARTASH 

PRINTING 


Phone  (215)  724-1700 
Quality,  Service  &  Price 
Since  1952 


I  ASSISTANT  PRESSROOM  | 
MANAGER -TRAINER 

Join  Philadelphia's  largest 
cold  web  printer  and  earn 

80,000  Annually  + 
Performance  Bonus 

Bartash  is  a  7  day.  24  hour  printing 
operation  that  seeks  an  experienced 
pressroom  supervisor  that  can  assist 
the  manager  in  the  daily  operations  of 
a  commercial  printing  shop.  Ideal  candidate 
will  have  experience  with  Goss  and 
Tensor  presses,  on-line  glue  and  trim 
books  and  extensive  4-Color.  The  candidate 
must  have  the  ability  to  train  press 
crews  on  proper  printing  procedures. 
This  is  a  high-profile  position  that 
requires  strong  verbal  and  written  com¬ 
munication  skills.  Submit  resume  to: 

Bartash  Printing 

Attention:  Edward  Yucis 
5400  Grays  Avenue 
,  Philadelphia,  PA  19143 
Phone:  (215)  724-1700 
Fax:  (215)  724-3948 


www.editorandpublisher.com 


PRESSROOM 


PRESS  OPERATOR:  New  Heidelberg  GTO 
52  and  Chief  17,  pre-press  experience  help¬ 
ful.  Benefits:  401(k),  health/dental 
insurance,  vacation,  profit  sharing.  (Contact 
Tena  Williams,  501  Dock  St.,  Ketchikan, 
Alaska  99901;  (907)  225-3157. 

PRESSROOM  MANAGER 
The  News  Journal  is  seeking  an 
experienced  highly  motivated,  quality  orien- 
tecf  leader  for  the  position  of  Pressroom 
Manager.  The  position  responsibilities  include 
press  management,  operations,  main¬ 
tenance,  budgeting  and  scheduling. 

We  are  100,000  AM  daily  circulation  news¬ 
paper  running  three  daily  shifts  on  two  Goss 
Headliner  doublewide  presses  with  two  color 
metro  towers. 

Qualifications  include  Bachelor’s  degree  or 
5  years  prior  experience  managing 
100,000  plus  daily  newspaper,  excellent 
communication  skills,  computer  literate, 
and  experience  in  preparing  projects. 

We  offer  excellent  compensation  package 
including  401(k),  medical,  dental,  and  vision 
plans.  Mail  resume  in  confidence  to: 

News  Journal  Company,  Human  Resources 
950  W.  Basin  Road,  New  Castle,  DE  19720 

PROPUCTION/TECH 

PRODUCTION  MANAGER 
The  New  York  Post  is  seeking  experienced 
Production  Manager  to  oversee  production 
of  new  state  of  the  art  Post  Morris  Print, 
Packaging,  and  Distribution  Facility. 
Qualified  individual  will  have  extensive  expe¬ 
rience  in  all  aspects  of  newspaper  produc¬ 
tion,  with  proven  organizational  and  leader¬ 
ship  skills.  Background  in  statistical 
process  control  preferred.  College  degree 
desired.  Experience  with  CTP,  Newslmer 
Presses  and  State  of  the  Art  inserting  a 
plus.  Position  includes  highly  competitive 
salary  and  comprehensive  benefits 
package.  EOE.  Please  send  resume  to: 

ATT:  Production  Director 
900  E.  132  Street 
Bronx,  NY  10454 
No  phone  calls,  please 


-POSITIONS  WANTED- 


CIRCUIATION 


EXPERIENCED  hands-on  CIRCULATOR  avail¬ 
able  immediately  in  New  York. 

Phone/Fax  (631)588-2735 


EDITORIAL 


AWARD-WINNING  EDITORIAL,  news  writer, 
graduate  humanities  degree,  seeks  op-ed 
or  management  spot.  Zones  8  or  9.  Please 
send  responses  to: 

Box  2661,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

FROM  COLOMBIA.  US  '  Involvement  ^  In 
Drug/Civil  War.  Custom  Coverage/Rates. 
sfjacksonlO@hotmail.com 


Call  us  about  our 
low  contract  rates! 

(888)  825-9149 


EDITORIAL 


NATIONAL  BEST  SELLING  SELF-HELP  AU¬ 
THOR  seeking  position  with  newspaper  or 
magazine  as  lifestyle  reporter  or  columnist. 
10  years  freelance  exp.  Bachelors  degree, 
master’s  in  12/02.  Dynamic  person,  featured 
often  in  TV/radio.  4th  book  premieres 
9/02.  Will  relocate  for  right  opportunity  in 
CA,  CO,  MD,  NC,  TX,  VA.  William: 

(254)  953-3488.  www.william)uly.com 


ADVERTISERS 


For  Space/materiot 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


CLASSIFIED  ADVERTISING  INFORMATION 


DEADLINES 

LINE  AD  RATES 


Tuesday  at  noon  (EST)  for  the  next  Monday  s  issue. 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. S13.25 

1  week . 

. $12.10 

2  weeks . 

. $12.30 

2  weeks  . 

. $10.65 

3  Weeks . 

. $10.85 

3  Weeks . 

. $  9.30 

4  weeks . 

. $  9.15 

4  weeks  . 

. $  8.00 

12  weeks  . 

. $  8.75 

12  weeks  . 

. $  7.00 

26  weeks  . 

. $  7.80 

26  weeks  . 

. $  6.20 

39  weeks  . 

. $  7.50 

39  weeks  . 

. $  5.80 

52  weeks  . 

. $  7.15 

52  weeks  . 

. $  5.45 

DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise  a  scanning 
charge  may  be  incurred.  All  halftones  must  be  a  maximum  133-line  same  size 
velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For  instruc¬ 
tions.  please  ask  your  account  manager. 

per  inch,  per  insertion.  1  inch  minimum.  1/2  inch  increments 


1  week  ... 

.  $144 

12  weeks  . 

....  $112 

2  weeks  . 

.  $131 

26  weeks  . 

....  $107 

3  Weeks 

.  $124 

39  weeks . 

.  $97 

4  weeks ... 

.  $120 

52  weeks . 

. $95 

ORDERS  AND  PAYMENT 

Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis.  Contracts 
are  non-cancellable  All  ads  from  new  advertisers  must  be  pre-paid  prior  to 
deadline:  advertisers  with  a  payment  record  in  good  standing  may  be  billed. 
Deadline  is  Tuesday  prior  to  Monday  Publication.  Cash,  check.  VISA. 
MasterCard,  and  American  Express  accepted.  All  ads  require  a  signed 
insertion  order,  and  all  ad  copy  must  be  submitted  in  writing  via  mail,  e- 
mail.  or  fax.  We  reserve  the  right  to  reject  any  ad 


rO  P LA C E  A N  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following  information: 
1 .  Name,  2. Company.  3.  Mailing  Address.  4  Phone.  5.  Ad  Classification,  6.  No.  of 
insertions. 

Or  Place  your  ad  online  at  www.editorandpublisher.com 
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No  Sales  Staff  Should  Be  Without  One 

Publishers,  General  Managers  Advertising  Executives,  Circulation 
Managers,  Marketing  Managers,  Advertising  Agency  Executives, 

New  Media  Executives,  etc. 

Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully  indexed, 
searchable  database  that  allows  you  to  target  the  U.S.  and  Canadian 
newspaper  industry 

It's  Easy,  It's  Fast,  It's  Simple 

The  fast,  menu  activated  search-and-display  capability  of  our  CD-ROM 
makes  finding  data  and  compiling  lists  easier  than  ever. 

Customize  Your  Search  By  Any  Field 

Search  newspapers  by  Titles,  Personnel  Names,  City,  State,  County  and  Zip 
Codes.  Search  for  special  topic  editions:  Religious,  Ethnic,  Alternative.. ..and 
much  more! 


•  Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to  \  ^  ^  ^ 

your  PC  in  a  wide  range  of  file  formats.  y 

Customize  mailing  lists  for  each  of  your  ^ 

communications  projects  from  traditional  "  ^  ' 

mass  mailings  to  broadcast  e-mails  to  telemarketing.  Create  your  own 
contact  management  database  with  applications  like  Act  or  Access. 

•  CD-ROM  Sections 

The  Year  Book  CD-ROM  lists  over  90,000  personnel  names  including  ail 
U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers,  Foreign  Newspapers 
and  Mechanical  Equipment  sections  ...  names  of  contacts  and  their  areas 
of  responsibility,  plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies 

SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of  RAM  minimum,  SVGA  Monitor  or  higher,  10  MB 
available  hard  drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7  or  later,  2.5  MB  RAM  minimuni. 

2  MB  available  hard  drive  space.  DOS  •  VGA  monitor  or  higher.  DOS  3.3  or  higher,  Microsoft  CD-ROM  extensions. 
640K  RAM,  3MB  available  hard  drive  space. 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $795 


EXP:  03/31/02 
YBXXEPB2 


Company  Name:- 

Address: - 

Telephone: _ 


City:_ 
Fax  No: 


Payment  Method:  D  VISA  D  MC  D  AMEX  D  Check  Enclosed  •  Acct# -  Exp.  Date:. 

Add  Applicable  sales  tax:  CA,  DC,  FL,  GA,  IL,  MA,  NJ,  NY,  OH,  TX,  CANADA  •  U.S./Canada  add  $12.00  for  S&H 


Signature 


-  ‘Fax  to  Attention:  Randy  Larsen  Jr.  @  (646)  654-5363 


For  more  information  or  to  order  call  Randy  Larsen  Jr.  (800)336-4380  ext.  1  or  order  online  at  www.editorandpublisher.com 
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All  FOUR  OF  THE  dipped  in  January’,  compared  index  was  down  12%;  the  retail  linage  are  based  on  data  corn- 

exclusive  EaP/Compe-  with  the  same  month  a  year  index,  9%;  the  insert  index,  7%;  piled  from  35  newspapers  rep- 

titive  Media  Reporting  earlier.  and  the  national  index,  1%.  resenting  a  cross  section  of  all 

new-spaper  advertising  indices  For  the  month,  the  classified  The  E^P/CMR  indices  of  ad  major  markets  in  the  country. 

THE  JANUARY  f£P/CMR  NEWSPAPER  ADVERTISING  INDICES 


NATIONAL  ROP  ADVERTISING  INDEX 


I  JAN  FEB  MAR  .APR  MAYJUN 

2001  10000  10551  11010  103  49  11049  11200 


NATIONAL  CATEGORIES 

YTD 

JAN 

Airlines 

-12% 

-12% 

Auto  Dealer  Associations 

1% 

1% 

Banks/Credit  Cards 

-21% 

-21% 

Computers  &  Software 

-10% 

-10% 

Corporate/Office/Other 

14% 

14% 

Factory  Automotive 

1  38% 

38% 

Food  &  Household 

15% 

15% 

Govemment/Political 

1% 

1% 

Hotels  &  Resorts 

-18% 

-18% 

Insurance 

-24% 

-24% 

Investments 

-38% 

-38% 

Mail  Order 

-8% 

-8% 

Motion  Pictures 

6% 

6% 

Travel  &  Tourism 

-4% 

-4% 

Utilities  &  Communications 

2% 

2% 

JUL  AUG  SEP  OCT  NOV  DEC 

10424  9435  10346  11308  11390  119  13 

National  ROP  Index 
YTD  -1%,  JAN  -1% 

Linage  in  the  National  ROP 
(Run-of-Press)  Index  was  more 
or  less  flat  in  January,  compared 
with  the  same  month  a  year 
earlier.  Percentagewise,  the 
big  gainers  were  the  Factory 
Automotive,  Food  &  Household, 
and  Corporate/Office/Other 
categories  and  the  big  losers  were 
the  Investments,  Insurance,  and 
Banks/Credit  Cards  categories. 
One  category  worth  watching: 
Motion  Pictures. 


RETAIL  CATEGORIES 

YTD 

JAN 

Apparel  &  Accessory  Stores 

1% 

1% 

Aiito  Supply/Repair 

-17% 

i  -17% 

Books  &  Stationery  Stores 

11% 

11% 

Building  Materials 

33% 

;  33% 

Computer  Stores 

-61% 

-61% 

Consumer  Electronics 

-13% 

i  -13% 

Department  Stores 

-7% 

-7% 

Discount  Stores 

.  -4% 

Drug  Stores 

246% 

'246% 

Food  Stores 

‘-30% 

• -30% 

Furniture  &  Accessories 

2% 

2% 

Jewelry  Stores 

4% 

:  4% 

Office  Supply  Stores 

-63% 

'  -63% 

Sporting  Goods  Stores 

-8% 

;  -8% 

OCT  NOV  DEC 

11611  162  72  178  42 

Retail  ROP  Index 

YTD -9%,  JAN -9% 

With  a  triple-digit  percent¬ 
age  gain  in  the  Drug  Stores 
category  and  double-digit  percent¬ 
age  losses  in  the  Office  Supply 
Stores,  Computer  Stores,  Food 
Stores,  Auto  Supply/Repair,  and 
Consumer  Electronics  categories, 
the  Retail  ROP  Index  sank  signifi¬ 
cantly  in  January,  compared  with 
same  month  a  year  earlier.  All  ! 
things  considered,  the  strength  of  i 
the  Building  Materials  category  | 
seemed  noteworthy. 


DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 


IJAN 
■  2001  10000 

8113 


;  .  . .  Display  Classified  ROP 

Index  YTD -12%,  JAN -12% 

.  . ♦ _ . The  U.S.  recession  may  be  over,  but  the 

H|  jllll  I  word  apparently  hadn't  made  it  from 

the  of  federal  to  the  ears 

^B  the  nation’s  recruiters  in  January,  as 

linage  the  Recruitment  category  of  the 

FEB  MAR  APR  MAY  JU'N  JUL  AUG  SEP  OCT  NOV  DEC  Display  Classified  ROP  Index  continued  to 

99  55  107  00  93  97  91  55  95  55  95  72  94  53  101  26  93  19  92  08  89  45  melt  like  ice  in  the  midday  sun. 


CUSSinED  CATEGORIES 

YTD 

JAN 

Automotive 

3% 

3% 

Education  j 

-20% 

-20% 

Other  Display  Classified 

29% 

29% 

Real  Estate 

-12% 

-12% 

Recruitment 

60% 

-60% 
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Preprinted  Insert  Index 
YTD  -7%,  JAN  -7% 

The  highlight  of  the  Preprinted  Insert 
Index  in  January  was  the  Department 
Stores  category  (up  21%  for  the  month 
this  year  and  down  33%  for  the  month 
last  year);  the  lowlights  were  the  Other 
Inserts,  Building  Materials,  Office  Supply 
Stores,  Discount  Stores,  Sporting  Goods 
Stores,  and  Furniture  &  Accessories 
categories.  Overall,  the  index  dipped  for 
the  month  on  a  year-over-year  basis. 


RETAIL  ROP  ADVERTISING  INDEX 


PREPRINTED  INSERT  ADVERTISING  INDEX 


INSERT  MTEGORIES  YTD 

Building  Materials  -39% 

Crunpiiter  Stores  -  j  5% 

Consumer  Electronics  1% 

Oepartmaiit  Stores  21% 

Discount  Stores  17% 

Drag  Stores  I  7% 

Food  &  Household  (CMO)  -6% 

Food  Stores  i  -3% 

Furniture  &  Accessories  -13% 

Office  Supply  Stores  \  -18% 

Other  Inserts  -50% 

Spertim  Ckioris  Stores  1-17% 


-39% 

5% 

1% 

21% 

-17% 

7% 

-6% 

-3% 

-13% 

-18% 

-50% 

-17% 


Focus  ON 


Newspapers  Inc.  (PNI),  parent  of  The 
Philadelphia  Inquirer  and  the  Philadelphia 
Daily  Neu's  —  insists  that  Metro,  which 
aims  for  young,  downmarket,  non¬ 
newspaper  readers,  hasn’t  impacted  its 
circulation  or  advertising. 

“It  just  has  not  caught  on  here,”  said 
Todd  Brownrout,  senior  vice  president  of 
sales  and  marketing  for  PNI.  Metro 
Publisher  Jim  McDonald,  however,  said 
the  paper  is  a  hit  with  young  working 
people  as  well  as  advertisers  —  a  Certified 

feld,  a  local  communications  consultant 
and  former  SEPTA  executive,  said  Metro’s 
impact  is  underestimated;  “Evervbody’s 
reading  it.” 

The  Inquirer,  a  morning  broadsheet, 
and.  to  a  lesser  extent,  the  Daily  News,  a 
morning  tabloid,  have  already  suffered 
circulation  declines,  as  have  many  metro 
papers.  The  Inquirer's  weekday  circ  aver¬ 
aged  365,154  in  the  six  months  ended  Sept. 
30,  down  8.8%  compared  with  the  same 
period  a  year  earlier,  according  to  the  Audit 
Bureau  of  Circulations  (ABC).  The  drop  led 
to  a  change  in  the  top  editor  spot  in 
November,  with  Walker  Lundy  now  in 
charge.  Brownrout  said  fewer  copies  of 
both  dailies  were  distributed  to  area 
schools  via  the  Newspaper  in  Education 
program,  partly  accounting  for  the 
circulation  declines. 

The  Inquirers  big  problem  has  been 
keeping  up  with  the  population  shift  to 
suburbia  over  the  past  half-centuiy. 

Things  have  started  to  look  up  for  Center 
Citv’,  thanks  to  an  ongoing  downtown 
renaissance.  The  citv’s  population 
continues  to  contract,  however,  and  the 
traditionally  citv  -centric  dailies  seem  to 
have  lost  some  of  their  editorial  strength 
while  facing  strong  suburban  competition, 
observed  Allen  Solovitz,  president  of 
Perceptive  Marketers  Agencv’  Ltd.  in 


Ben  Franklin  was  printing  his  Pennsylvania  Gazette  long  before  the  Liberty  Bell  was  even  cast. 

Power  of  the  Penn 


The  city  and  its  suburbs  provide  a  hearty  helping  of  advertising 

BY  LUCIA  MOSES  AND  EILEEN  DAVIS  HUDSON 

PHILADELPHIA’S  NEWSPAPERS  HAD  PLAYED  A  PROMINENT 

role  even  before  July  6, 1776,  when  the  Philadelphia 
Evening  Post  became  the  first  paper  to  publish  the 
Declaration  of  Independence.  Today,  the  Nation’s 
Birthplace  is  the  heart  of  its  fourth-biggest  media 
market.  In  2000,  a  smaller  revolution  of  sorts  occurred  when 
Swedish  transit-paper  publisher  Metro  International  made 
Philadelphia  the  site  of  its  U.S.  pilot  paper.  ^ 

The  company  launched  Metro,  a  free  The  deal  drew  a  firestorm  of  com- 

daily  tabloid,  in  partnership  with  the  plaints  from  competing  newspapers, 

public-sector  Southeastern  Pennsylvania  which  tried  in  court  to  block  the  Sr 

Transportation  Authority.  SEPTA  signed  a  paper’s  launch,  saving  the  SEPTA  deal  N: 

five-year  contract  with  Metro  International  gave  Metro  a  competitive  advantage.  N. 

to  distribute  Mc^ro  (now  called  PA  i/arfeZ-  That  firestorm  has  since  cooled.  The  Oi 

phia  Metro)  to  the  millions  of  commuters  suit  was  settled,  and  the  lead  plaintiff  To1 

who  ride  its  buses  and  trains  each  year.  —  Knight  Bidder’s  Philadelphia  ^ 
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Bala  CvTiwyd.  With  its  wide  reach,  the 
Inquirer  remains  indispensable  to  many 
print  advertisers,  but  Solovitz  said  he  has 
had  success  bu\ing  into  suburban  dailies 
and  weeklies,  when  it  made  sense  for 
advertisers.  The  renaissance  “has  helped 
the  Center  City  area,”  he  said,  "but  how 
dramatically,  I  don’t  know.” 

The  Inquirer,  under  new  editorial  and 
circulation  leadership,  is  working  on  a  plan 
to  grow  home-delivery  circ 
in  the  suburbs,  supported 
by  the  use  of  new  ABC 
discounting  rules  and  a 
cable-TV  and  direct-mail 
campaign  launched  last 
week.  On  the  news  side, 

Lundy  is  "focused  like  a 
laser  beam  on  how  the 
Inquirer  can  cover  the 
suburbs,”  Browmrout  said. 

The  Daily  News,  which  is 
heavily  reliant  on  newsstand 
sales  and  popular  with  com¬ 
muters  and  sports  fans,  has 
made  delivery  times  earlier 
and  revamped  its  look  since 
Metro  entered  the  market. 

Last  April,  with  an  eye  on 
suburban  readers,  the  paper 
took  on  a  “newsmagazine” 
format  with  more  original 
content,  since  many  readers 
get  their  headlines  from 
other  sources.  The  redesign 
coincided  with  its  conver¬ 
sion  to  the  narrower, 
money-sa\ang,  50-inch  web 
width,  following  the  indus¬ 
try  trend.  The  changes  may 
have  helped:  the  Daily 
Neu's'  weekday  circ  has  been 
relatively  stable,  dipping 
1.1%,  to  152,435,  in  the  six 
months  ended  Sept.  30. 

As  in  all  major  markets, 
ad  spending  has  been  soft 
in  Philadelphia.  PNI’s 
run-of-press  ad  linage 
declined  15.4%  last  year,  but 
Brownrout  said  the  Philly  ad  market,  which 
w'asn’t  as  reliant  on  dot-com  ads  as  some 
other  metro  areas  were,  is  starting  to  firm. 

In  January,  PNTs  ad  linage  inched  ahead 
1.5%.  Brisk  merger-and-acquisition  activity  i 
in  the  banking  sector  has  been  a  bright  spot 
for  advertising,  and  should  remain  so  for 
months  to  come,  he  said. 

In  addition  to  PNI’s  dailies,  Philadelphia 
supports  a  number  of  special-interest  publi¬ 
cations,  including  two  alternative  weeklies: 


the  31-year-old  Philadelphia  Weekly,  with 
a  free  distribution  of  about  125,000  copies, 
and  its  rival,  the  21-year-old  Philadelphia 
City  Paper,  with  a  free  distribution  of  about 
98,000.  Some  30,000  people  in  the  market 
also  buy  The  New  York  Times  daily. 

Unlike  other  big  cities,  Philadelphia 
is  less  a  hub  for  area  residents,  who 
increasingly  live  and  work  in  the  suburbs  in 
Pennsylvania  and  New  Jersey.  A  number  of 


newspaper  chains  have  carved  out  niches 
for  themselves  there,  at  the  expense  of  PNI. 

An  increasingly  significant  player  in  the 
area  is  the  Trenton,  NJ.-based  Journal 
Register  Co.  With  seven  dailies  in  the 
Pennsylvania  and  New  Jersey  suburbs 
ringing  Philadelphia,  Journal  Register 
boasts  a  combined  daily  circulation  of 
about  201,000  and  nondaily  distribution 
of  about  1.1  million.  Journal  Register  was 
an  active  buyer  last  year,  purchasing  The 


\  Reporter  in  Lansdale,  Pa.,  from  Gannett 
Co.  Inc.  and  picking  up  29  w'eeklies  and  a 
host  of  other  nondailies  in  two  other 
transactions.  Journal  Register  markets  its 
I  Philadelphia-area  papers  under  its  “Journal 
S  Register  All  Around  Philly”  network  name 
and  will  be  working  on  ftirther  integrating 
the  sales  efforts  of  the  publications.  On 
March  10,  The  Times  Herald  in  Norristown, 

:  Pa.,  added  a  Sunday  issue. 

To  the  north  and  south  of 
the  city,  privately  owned 
Calkins  Media  Inc.,  based  in 
Levittowm,  Pa.,  publishes 
three  suburban  dailies:  the 
Burlington  County  Times 
in  Willingboro,  N.J.,  and 
Pennsylvania’s  Bucks  County 
Courier  Times  in  Levittowm 
and  The  Intelligencer  Record 
in  Doylestown.  The  trio, 
which  Calkins  markets  as 
“Greater  Philadelphia 
New^spapers,”  has  a 
combined  daily  circulation 
of  roughly  149,000.  Calkins 
has  profited  from  its  two 
dailies  in  prosperous  Bucks 
County,  which  has  enjoyed 
residential  and  commercial 
growth,  fueled  by  its  prox¬ 
imity'  to  major  roads  and  the 
high-tech  corridor  between 
Princeton,  N.J.,  and  Wash¬ 
ington.  While  Philadelphia 
lost  10%  of  its  population 
from  1990  to  1999,  Bucks 
County  grew'  14.2%. 

The  next-biggest  player  in 
the  Philadelphia  suburbs  is 
new'spaper  giant  Gannett, 
which  owns  the  Courier-Post 
in  Camden,  N.J.,  and  The 
News  Journal  in  Wilming¬ 
ton,  Del.  Finally,  The  Times 
of  Trenton,  part  of  the 
Newhouse  family’s  Advance 
Publications,  sells  some 
12,000  copies  in  the 
Philadelphia  suburbs. 

PNI,  meanwhile,  plans  to  become  a 
bigger  contender  for  suburban  ad  dollars 
with  a  sharply  focused  total-market- 
coverage  program  called  StreetSmart.  In 
concert  with  the  TMC  program,  PNI  also 
plans  to  expand  distribution  of  its  shoppers. 
Brow'nrout  said  the  year-old  StreetSmart 

—  offering  advertisers  household-level 
selectivity  at  bargain-basement  postal  rates 

—  had  more  than  200  clients  last  year  and 

a  strong  start  this  year.  II 


NEWSPAPERS: 

Daily 

Sunday 

Daily  Market  Sunday  Market 

THE  ABCS 

Circulation 

Circulation 

Penetration 

Penetration 

Philadelphia  County:  530,781  Households 

Philadelphia  Daily  News 

106,688 

20.1% 

The  Philadelphia  Inquirer 

114,856 

246,359 

21.6% 

46.4% 

Montgomery  County:  283,378  Households 

The  Morning  Call,  Allentown 

2,757 

3,638 

1.0% 

1.3% 

The  Intelligencer  Record,  Doylestown 

11,783 

13,133 

4.2% 

4.6% 

Greater  Philadelphia  Newspapers* 

12,351 

13,839 

4.4% 

4.9% 

The  Reporter,  Lansdale 

17,884 

6.3% 

The  Times  Herald,  Norristown 

19,479 

16,652 

6.9% 

5.9% 

Philadelphia  Daily  News 

13,532 

4.8% 

The  Philadelphia  Inquirer 

72,792 

140,377 

25.7% 

49.5% 

The  Mercury,  Pottstown 

15,207 

15,693 

5.4% 

5.5% 

Bucks  County:  217,321  Households 

The  Morning  Call,  Allentown 

4,990 

6,557 

2.3% 

3.0% 

The  Intelligencer  Record,  Doylestown 

32,673 

39,347 

15.0% 

16.1% 

Greater  Philadelphia  Newspapers* 

100,892 

113,783 

46.4% 

52.4% 

Bucks  County  Courier  Times,  Levittown 

67,331 

74,609 

31.0% 

34.3% 

Philadelphia  Daily  News 

5,470 

2.5% 

The  Philadelphia  Inquirer 

30,583 

65,932 

14.1% 

30.3% 

The  Times,  Trenton,  N.J. 

3,146 

3,621 

1.4% 

1.7% 

The  Trentonian,  Trenton,  N.J. 

4,194 

3,151 

1.9% 

1.4% 

Chester  County:  156,796  Households 

Philadelphia  Daily  News 

4,402 

2.8% 

The  Philadelphia  Inquirer 

35,833 

70,646 

22.9% 

45.1% 

The  Phoenix,  Phoenixville 

3,619 

2.3% 

The  Mercury,  Pottstown 

6,030 

6,184 

3.8% 

3.9% 

Daily  Local  News,  West  Chester 

30,544 

29,607 

19.5% 

18.9% 

The  News  Journal,  Wilmington,  Del. 

1,781 

2,437 

1.1% 

1.6% 

Gloucester  County  (Nl):  88,579  Households 

Courier-Post,  Camden 

14,887 

18,287 

16.8% 

20.6% 

Philadelphia  Daily  News 

2,063 

2.3% 

The  Philadelphia  Inquirer 

11,080 

24,561 

12.5% 

27.7% 

The  Gloucester  County  Times,  Woodbury 

24,872 

25,891 

28.1% 

29.2% 

Camden  County  (Ni):  179,849  Households 

Courier-Post,  Camden 

52,967 

59,200 

29.55 

32.9% 

Philadelphia  Daily  News 

5,901 

3.3% 

The  Philadelphia  Inquirer 

31,168 

57,566 

17.3% 

32.0% 

Burlington  County  (NJ.):  153,315  Households 

Courier-Post,  Camden 

16,681 

19,021 

10.9% 

12.4% 

Greater  Philadelphia  Newspapers* 

39,398 

44,487 

25.7% 

29.0% 

Philadelphia  Daily  News 

2,517 

1.6% 

The  Philadelphia  Inquirer 

24,199 

45,279 

15.8% 

29.5% 

The  Times,  Trenton 

8,212 

9,623 

5.4% 

6.3% 

The  Trentonian,  Trenton 

7,420 

5,565 

4.8% 

3.6% 

Burlington  County  Times,  Willingboro 

39,149 

44,414 

25.5% 

29.0% 

*Calhins  Media  Inc.'s  The  Intelligencer  Record,  Bucks  County  Courier  Times,  and  Burlington  County  Times 
Source:  Audit  Bureau  of  Circulations 
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d««tann*  fire 
continue  serving 
*  Detroit  Jewry 


Burned  by  overheated  hardware,  the  ‘Detroit  Jewish  News’ 
gets  rescued  by  the  swift  response  of  its  software  supplier 


BY  MARK  FITZGERALD 

The  blaze  that  raced  through  the  Detroit 
Jewish  News  offices  on  the  night  of  Sunday,  Jan.  27, 
didn’t  just  jeopardize  the  paper’s  60-year  record  of 
publishing  every  Friday  —  it  also  sent  employees 
scrambling  at  Software  Consulting  Services  LLC  (SCS), 
425  miles  away  in  Nazareth,  Pa. 

A  customer  was  in  trouble.  The  Jewish  News  uses  several  SCS 
systems:  AdMax  for  advertising  management  and  accounting; 

Layout-8000  for  display  ad  dummying;  In  Pennsylvania,  Keffer  and  application 
and  SCS/LinX  QuarkXTensions  software  developer  Steve  Wichmann  rebuilt  the 

to  interface  between  Layout-8000  and  Jewish  News  system,  setting  up  a  server 

QuarkXPress  for  news  pagination.  The  and  finding  equipment  comparable  to 
equipment  running  the  software  was  in  what  the  newspaper  had  been  using, 

the  tiny  Southfield,  Mich.,  computer  Keffer  and  Wichmann  also  prepared  a 

room  where,  authorities  later  determined,  backup  system  tape  just  in  case  none  was 

the  fire  had  been  set  off  by  overheated  available  in  Michigan.  As  it  happened,  the 

computers.  newspaper’s  business  manager,  Brigette 

“When  I  came  in  Monday  morning,  the  Thompson,  had  made  a  backup  tape  the 

first  thing  I  heard  was  that  the  Jewish  News  Friday  before  the  fire.  “That  was  luckj  ,” 


home  at  the  offices  of  a  Jewish  social- 
services  agency'  for  dev'elopmentally 
disabled  adults.  “We  worked  [in  the  hotel] 
for  about  four  hours,  and  then  broke  all  the 
equipment  down  and  carried  it  to  the  new 
building,”  Keffer  said. 

“SCS  [was]  very’  responsive,” 

News  Business  Manager  Thompson  said  in 
a  prepared  statement.  “We  were  up  and 
running  by  the  end  of  Tuesday.” 

By  the  time  KeflPer  and  Wichmann  left 
Michigan  Wednesday,  the  paper  was  well 
on  its  way  to  producing  a  Friday,  Feb.  1, 
issue  for  its  18,000  subscribers.  “They  did  a 
really  good  job  of  scrambling  to  get  the 
paper,”  Keffer  said.  “It  was  pretty  impres¬ 
sive  to  watch  them  get  everything  done.  11 


4480-volt  niANSFORMER  BLEW 
out  in  the  breaker  room  at  The 
Advocate  printing  plant  in 
Baton  Rouge,  La.,  shortly  before  noon 
Feb.  28,  causing  a  small  electrical  fire, 
but  no  injuries.  The  paper  reported  that 
the  circuit  controlled  the  paper’s  two 
Goss  letterpress  lines.  But,  between  a 
built-in  fire-suppression  system  and  two 
employees  with  fire  extinguishers,  “they 
were  able  to  put  it  out  real  fast,”  said 
plant-safety  staffer  Barry  Townsend. 

Townsend’s  boss.  Capital  City  Press 
Safety  Manager  Bubba  Nola  told  his 
paper  that  electricians  repaired  the 
damage  that  evening.  The  presses  were 
put  back  into  operation,  and  deliveries 
were  not  affected.  —  Jim  Rosenberg 


had  had  a  fire  and  lost  its  building.  I  got 
together  with  [SCS  President]  Richard  J. 
Cichelli  to  see  what  we  could  do  to  help 
them.  At  that  point,  they  didn’t  have  any 
computer  equipment  at  all,”  said  Keith 
Keffer,  AdMax  product  manager. 

In  the  Detroit  suburbs,  Jewish  News 
staffers  set  up  headquarters  in  the  confer¬ 
ence  room  of  an  Embassy  Suites  hotel  to 
begin  the  process  of  rebuilding  the  paper. 


www.editorandpublisher.com 
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Daily  raced 
to  recovery 

Restoring  wide-area  work  flow 

BY  JIM  ROSKNBKRG 

HEN  THE  Sept.  11  terrorist 
attacks  in  New  York  forced  the 
Daily  Racing  Form  to  evacuate 
its  offices  at  Broadway  and  Wall  Street,  the 
107-year-old  paper  missed  only  one  edition, 
thanks  largely  to  Prolmage  America  Inc., 
whose  president,  John  lalacci,  called  Tom 
Thill,  the  ORKs  Florida-based  production 
director,  offering  to  help. 

Used  since  spring,  Prolmage’s  browser- 
based  NewsWay  work-flow-management 
system  functioned  on  a  frame-relay  wide- 
area  network  joining  nine  U.S.  offices  over 
Tl  lines.  Its  operation  resumed  within  two 
days  at  a  satellite  office.  Until  then,  the 
paper  e-mailed  PDF  files  to  print  sites, 
w  hich  output  and  manually  stripped  pages. 
While  editorial  relocated  to  a  nearby  Port 
Washington,  N.Y.,  print  site,  edition  plan¬ 
ning  was  handled  at  Lexington,  Ky.,  in  the 
mistaken  belief  that  it  w'as  the  only  other 
site  able  to  see  all  the  other  network  nodes. 

Edition  planning  joined  editorial  opera¬ 
tions  in  Port  Washington  (which  had  full 
network  capabilities)  after  about  a  week. 
The  paper  was  back  in  Manhattan  Oct.  9- 
Prolmage  accessed  a  copy  of  the  DRF's 
customized  NewsWay  —  kept,  like  all  cus¬ 
tomers’  software,  on  its  FTP  server.  Making 
what  Prolmage  Application  Engineer  Mike 
Monter  called  “minor  changes  to  accom¬ 
modate  new  RIPs,”  headquarters  staff  in 
Israel  modified  the  software  to  work  with 
Le.xington’s  Xitron  raster  image  processors 
(NewsWay  has  embedded  Harlequin 
RIPs);  tested  its  ability  to  meet  customer 


Safety  Net  protects  content 

FOR  DISASITR-RECOVERY  USE 

MerlinOne  Inc.,  Quincy,  Mass.,  created 
a  digital  disaster-recovery  and  backup 
service  that  enables  newspapers  to  retain 
their  most  recent  content  in  searchable 
form  in  a  secure,  off-site,  Tier-1  facility. 

In  the  event  that  staff  cannot  reach  or 
use  its  offices  or  systems.  Safety  Net  allows 
them  “to  reach  their  current  content  from 
any  location,”  MerlinOne  CEO  Davad  M. 
Tenenbaum  said  in  a  statement. 

With  several  days’  worth  of  text, 
photos,  graphics,  and  finished  ads,  said 
Tenenbaum,  “Safety  Net  makes  it  easy  to 
set  up  a  temporary  working  location,” 
from  which  saved  content  can  be  down¬ 
loaded  and  quickly  put  into  production. 

While  emergency  alternatives  for 
publishing  exist,  Tenenbaum  stressed 
that  content  is  difficult  to  re-create.  Fast 
recovery,  he  said,  requires  “getting  to 
work-in-progress  and  picking  up ...  where 
you  left  off.”  Safety  Net  relies  on  the  same 
technology  that  pow'ers  MerlinOne’s 
multimillion-record  digital  asset- 
management  systems.  Unlike  storage 
alone.  Safety  Net  offers  a  way  to  find  and 
easily  retrieve  content. 

Managing  Editor  manages 

CONTINUITY  OF  PUBLISHING 

To  support  publishers  in  the  event  of 
failure  or  serious  interruption  of  opera¬ 
tions,  Managing  Editor  Inc.,  Jenkintown, 
Pa.,  offers  contingency  preparation 
services,  production  support,  editorial 


scheduling,  editioning,  and  work  flow;  and 
compressed  the  softw'are  for  downloading 
via  the  FTP  site.  “Luckily,  they  had  a  copy 
of  that  [Xitron]  softw  are  in  Israel,”  said 
Monter.  lalacci  explained  that  by  embed¬ 
ding  the  RIP,  its  function  becomes  trans- 


and  production  management  tools  for 
operations,  and  a  preconfigured,  scalable 
Mobile  Publishing  Unit  for  quick  deploy¬ 
ment  of  operations  at  any  location. 

To  provide  interim  operations  at 
alternative  locations.  Publishing  Con¬ 
tinuity  Systems  features  a  self-contained 
Mobile  Publishing  Unit  outfitted  with 
preconfigured  production  hardware,  soft¬ 
ware,  and  support.  It  is  designed  to  get 
advertising,  editorial,  and  page-produc¬ 
tion  users  up  and  running  in  a  basic  but 
comprehensive  approach.  It  can  be  con¬ 
figured  as  a  full,  quick-start  publishing 
system  in  a  box  that  guides  a  work  group 
through  the  essentials  of  publishing. 

The  company  offers  various  hardware 
and  software  configurations,  from  tested 
production  components  with  generic 
work-flow  setups  and  preferences  to  cus¬ 
tomized  work-group  systems  that  emulate 
a  publisher’s  work  flow'.  Each  system 
comes  with  immediate  Managing  Editor 
monitoring  and  support  upon  emergencj' 
activation.  The  vendor  said  it  works  with 
publishers  to  create  Publishing  Continuity' 
Systems  appropriate  for  each  operation. 

Options  include  training  on  Quark  and 
Adobe  products,  production  monitoring 
and  coaching,  help  in  emergency- 
response  planning,  on-site  information- 
technology  support,  and  remote  storage 
and  recovery  services.  Managing  Editor 
will  create  page  templates,  develop 
Mobile  Publishing  Unit  setup  wizards, 
and  provide  emergency  assistance  in 
building  editorial  pages  or  display  ads. 

parent  to  the  user.  So,  until  September,  the 
Xitron  RIPs  were  unnecessary,  which  is 
why  a  copy  could  be  spared  for  use  in  Israel. 

Thill  credited  the  system’s  browser-based 
design  and  Prolmage’s  24-hour  support 
and  fast  response  for  having  NewsWay 
mnning  Sept.  13,  enabling  creation  of  fuller 
editions  by  teams  in  Lexington  and  Port 
Washington,  w'ho  could  simultaneously 
RIP,  route,  impose,  and  image  more  than 
500  unique  pages  nightly  for  seven  North 
American  print  sites. 

The  DRFs  Prolmage  Edition  Planner 
designs  and  tracks  production  plans  for  five 
regional  editions  each  site  ordinarily  prints. 
Each  selects  about  25  from  more  than  100 
race  tracks  for  publication  in  144-  to  170- 
page  editions.  From  QuarkXPress  and 
proprietary  page  data,  Edition  Planner 
produces  proofs,  pairs  and  transmits  pages, 
and  creates  bitmaps  for  plates.  11 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 


^'Flyoxt  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 
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rob  Schneider. 


Sony  pays  for  fake  movie  blurbs 

In  a  case  that  caused  embarrassment  and 
chagrin  in  incorruptible  Hollywood,  Sony 
Pictures  Entertainment  Inc.  has  paid  Connecticut 
$326,000  for  creating  newspaper  ads  with  fake 
favorable  blurbs  attributed  to  the  fictitious  (and 
now  legendary)  movie  critic  “Dave  Manning.” 

The  movie  company  falsely  claimed  he  was  a 
writer  for  a  very  real  weekly.  The  Ridgefield 
Press.  Manning  was  one  of  the  few  critics  in 
America  who  actually  liked  The  Animal,  which 
immediately  put  him  under  suspicion. 

Ridgefield  Press  Publisher  Thomas  B.  Nash 
reacted  with  a  hefty  shrug  of  his  shoulders.  In  a 
phone  interview  with  E&P,  Nash  said:  “It  shows, 
as  a  society,  we're  too  eager  to  sue.  We  could 
care  less.  It  didn’t  harm  us  in  any  way  —  it’s  just 
been  a  distraction.”  Manning  was  unavailable  for 
comment.  —  Wayne  Robins 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


/  (lo/t  t  see  tunc  i)()U  ed/i  he  a  ii^ood  editor 
xcit/ioid  (I  short  ottention  span." 

THOMAS  WINSHIP  (1920-2002),  “THE  BOSTON  GLOBE 


Out  of  the  mouths  of  babes 

By  popular  perception,  they’re  the  aliens 
among  us  who  stare  at  their  video  games,  ogle 
J-Lo,  and  ignore  newspapers.  But  the  March 
“Taking  on  the  Media”  issue  of  New  York’s  teen- 
written  New  Youth  Connections  newspaper,  pub¬ 
lished  seven  times  a  year,  shows  that  some  kids 
are  fastening  their  gaze  on  how  we  do  our  jobs. 

And  we’re  not  getting  such  good  grades.  One 
teen  journalist,  Lucas  Hartstone-Rose,  takes  on 
reluctance  to  cover  inter- 
national  events,  enhancing  his 
analysis  with  interviews  of 
Lyndsey  Layton  of  The  Wash- 
4  ington  Post  and  Mohammad 

Bazzi  of  Newsday  in  Melville, 
0  i  N.Y.  Bazzi,  who  has  been 

doing  stirring  work  for  News- 
day  from  the  Middle  East  and 
Afghanistan,  is  a  former  writer 
:  for  New  Youth  Connections. 

Hartstone-Rose  found  himself  on  the  other  end 
of  a  microphone  while  protesting  at  the  World 
Economic  Forum  in  New  York  last  month.  “I  was 
upset  that  so  much  of  the  media  focused  on  the 
possibility  of  violence  and  property  destruction,” 
he  wrote,  “and  not  on  the  reasons  why  people 
were  protesting.”  Youth  Communication,  parent 
of  New  Youth  Connections,  can  be  found  on  the 
Web  at  http://www.youthcomm.org.  —  W.R. 


Photo  Of  the  xceek 


SEAN  DOUGHERTY,  TELEGRAM  &  GAZETTE,  WORCESTER,  MASS. 

SHE  MIGHT  HAVE  VOTED  FOR  CaLVIN  COOLIDGE.  BuT  NOW 

Minnie  Picard  is  happy  to  celebrate  her  100th  birthday  with 
friends  at  St.  Mary  Health  Care  Center,  Worcester.  —  Greg  Mitchell 
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Shoptalk 


‘E&P’  has  long  backed  repeal  of  the  FCC  cross-ownership 
ban.  Here  is  another  view,  warning  against  ‘media  control.’ 


Most  media-industry  observers  believe  the 
Federal  Communications  Commission  (FCC) 
will  soon  repeal  its  rule  prohibiting  single 
ownership  of  a  broadcast  TV  station  and  a 
newspaper  in  the  same  community. 

This  is  a  dangerous  moment  for  American  democracy. 

Repeal  will  dramatically  accelerate  the  country’s  already  narrow 
concentration  of  media  control,  as  well  as  the  channels  of  informa¬ 
tion  distribution,  into  the  hands  of  an  elite  few.  It  will  lead  directly 
to  the  loss  of  an  independent  press  and  the  diversity  of  voices 


essential  to  the  survival  of  a  democracv’. 

The  vety  fact  the  FCC  is  considering 
repealing  the  cross-ovvTiership  ban  is  a 
reflection  of  the  increasing  concentration 
of  media  ownership  and  the  market -driven 
demand  to  grow'  profits.  Advo¬ 
cates  of  repeal  are  the  largest 
conglomerates,  who  see  lifting 
of  the  ban  as  their  ticket  to  grow 
I  profits  through  new  acquisi¬ 
tions  and  monopolistic  market 
control.  Not  only  are  their  busi¬ 
ness  arguments  questionable 
and  speculative,  they  do  not 
include  any  discussion  of  the 
social  value  of  an  independent 
press  and  a  diversity  of  voices. 

History  show's  us  that  democracy 
depends  on  a  free  press.  The  Constitution 
granted  special  protections  for  the  press  not 
to  insure  its  profitability  but  to  guarantee 
that  a  government  of  and  for  the  people 
can  be  held  accountable  by  the  people. 

This  accountability  extends  to  all  pow'erful 
individuals  and  institutions  in  our  country, 
including  Big  Business. 

And  make  no  mistake:  Most  media  today 
are  Big  Business  Consolidation  of  owner¬ 
ship  has  already  eroded  accountability  of 


both  government  and  Big  Business. 

There  is  no  ambiguity’  about  the  public 
financial  markets.  They  are  driven  solely 
by  bottom-line  financial  performance. 
Investment  in  public  service  and  news  at 
both  the  local  and  national 
levels  is  in  direct  conflict  w'ith 
maximizing  short-term  profits. 
The  unintended  consequence  of 
concentrated  media  control, 
combined  with  faceless  stock- 
market  ownership,  has  been 
less  investment  in  news  cover¬ 
age  and  opinion.  For  this 
reason,  the  concentration  of 
media  ownership  is  bad  in  and 
of  itself,  but  now  it  is  combined 
with  an  element  that  makes  this  concentra¬ 
tion  even  more  dangerous:  the  increasing 
ownership  by  financial  institutions. 

This  kind  of  institutional  ownership  of 
newspapers  took  off  about  30  years  ago. 
Consider  for  a  moment  w'hat  has  transpired 
in  that  short  period.  What  I  call  “financial 
play”  newspapers  now  control  more  than 
40%  of  America’s  daily  circulation  and 
more  than  50%  of  its  Sunday  circulation. 
Add  the  large  private  chains  and  this  hand¬ 
ful  of  companies  now  controls  more  than 


75%  of  the  country’s  newspaper  circulation. 

Thank  goodness  for  The  New  York 
Times  and  The  Washington  Post  and  their 
respective  Sulzberger  and  Graham  families, 
who  have  figured  out  how  to  maintain 
family  control  and  who  set  the  standard  for 
journalistic  stewardship  even  though  their 
companies  are  publicly  traded. 

I  have  the  privilege  of  being  part  of  a 
family  committed  to  a  public  trust  by 
maintaining  a  fiercely  independent  press 
in  the  few  communities  we  are  privileged 
to  serve.  Our  operation  is  106  years  old  and 
in  its  fourth  and  fifth  generations  of  family 
stewardship.  Our  flagship  newspaper. 

The  Seattle  Times,  is  one  of  the  last  privately 
held,  family-run  metros  in  the  country. 

We  are  known  in  the  communities  we 
serve,  as  well  as  in  the  newspaper  industry, 
for  our  passion  for  and  investment  in 
quality  independent  journalism.  We 
believe  our  approach  is  also  the  best 
business  strategy  for  the  long  run. 

From  a  purely  business  perspective,  we 
would  love  to  own  a  T\^  station  in  Seattle. 
And,  yes,  it  would  significantly  increase  the 
value  of  our  company.  But  we  don’t  believe 
we  need  it  to  survive  and  compete.  Indeed, 
we  believe  it  would  be  bad  public  policy  if 
we  were  allowed  to  do  so. 

It  is  no  longer  feasible  for  metropolitan 
areas  to  support  competing  metro  news¬ 
papers.  This  makes  the  separation  of  TV 
and  newspaper  ownership  in  local  commu¬ 
nities  v'ital  to  preserve  multiple  sources  of 
news  and  a  diversity'  of  community'  voices. 

Before  it  is  too  late,  all  of  us  who  care 
about  the  role  quality' journalism  plays  in 
ensuring  a  healthy  and  free  society  need 
to  start  a  vigorous  dialog  about  what  steps 
are  necessary  to  save  an  independent  press 
and  a  diversity  of  opinions. 

We  should  start  by  insisting  that  the  FCC 
keep  its  cross-ownership  ban.  And  then  we 
need  to  start  talking  about  what  the  FCC, 
the  Justice  Department,  and  Congress 
can  do  to  stimulate  investment  in  quality 
journalism  and  to  protect  an  independent 
press.  We  need  to  wake  up  to  the  dangers  of 
concentration  and  stop  taking  or  allowing 
actions  that  further  accelerate  it. 

If  we  don’t,  we  put  225  years  of  demo¬ 
cracy  at  risk.  [§1 

Blethen  is  CEO  and  publisher  of  The 
Seattle  Times. 
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AVAILABLE  NOW! 


THE  NEW  2002 
EDITOR&PUBLISHER 
MARKET  GUIDE 

With  the  Exclusive 
E&P  Better  Living  Index! 


For  decades  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning 
tool  and  relied  on  the  demographic  and  economic  tables  to  provide  actuals 
and  remarkably  accurate  annual  projections. 

Plus,  the  MARKEl  GUIDE  is  a  highly  recommended  source  of  relocation 
data  with  its  market  profiles  and  quality  of  life  indices.  It  is  this  unique  com¬ 
bination  of  quantitative  and  qualitative  data  that  provides  such  a  uniquely 
accurate  description  of  community  life. 

Now.  in  our  78th  anniversary  printing,  the  MARKET  GUIDE  offers 
newly  updated  data  in  both  areas  to  enhance  your  research  needs! 

Relocation  info  includes  rankings  of  quality  of  life  data  including: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


Demographic  data  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  YEARS  to  2007! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

PLUS  ... 

...  these  regular  features:  Population  by  Age,  Ethnic 
Breakdowns,  Number  of  Households,  Income  per 


MARKET 
UIDE 


Household  and  per  Capita, 

Principal  Industries,  Chain  Outlets,  Retail 
Outlets,  Location  of  .Markets,  Newspapers 
Serving  the  .Market,  Retail  Sales  Data,  and  much,  much 


It's  the  only  source  of  valuable,  descriptive  information  for  MSA  and 
non-MSA  markets  in  the  US.  and  Canada  ...  plus  critical  market  data  for 
more  than  1,600  cities  and  all  3,141  US.  counties. 

PHlC:i.N(i 

The  E&P  MARKET  GUIDE  is  just  $150  plus  $15  shipping/handling .  (CA. 

DC.  FL.  IL.  ,MA.  MD.  NJ.  NY.  OH  and  TX  residents  please 
add  appropriate  sales  tax.  Canada  residents  please  add 
GST.) 
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ORDER  TODA\ ! 

Please  send  payment  to: 

EDITOR  &'PUBL1SHER  DIRECTORIES 
770  Broadway,  New  York.  NY  10003 

Or  call  (888)  612-7095 

EDiTORcf  Publisher 


LIKE  THIS? 


To  really  UNDERSTAND  the  MEDIA 

the  TOP  50  MARKETS, 


landseape  in 
vou  need  to: 


•  Book  a  50-citij  tour  and  visit  every  media  outlet  in  person 


•  Compile  and  compare  media  data  from  27  different  sources 


•  Hire  an  agency  for  $5()()f)00  to  do  the  research  for  you 


•  Point  and  click 
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OPTION  D.  IS  A  LOT  FASTER  - 
AND  CHEAPER. 

In  fact,  its  FREE. 

It’s  the  Top  50  Market  Profiles,  found  only 
at  Mediavveek.com. 


Submit] 


SubmrtI 
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-  All  eyss  will  be  on  Fed  chief  Gteenspan  when  he 
repofis  to  Congiess  today  on  the  economy 


Headlines 
Programming  fenider 
CoMnm 

Martlet  Profile  ^ 
Market  Indicators  1 
MediaPlx  ’ 
Gjrrent  Issue 


Nei  loss  of  million  nearly  doutied  shortfall 
II  earlier 


Market-by-market,  these  eomprehensive 
oveniews  cov  er  all  the  major  players  in  TV, 
cable,  radio,  print  and  outdoor.  Regional 
demographic*  and  lifestyle  details. 
Ownership  and  affiliation  switches.  Format 
changes.  TV-news  ratings.  Circ  numbers. 


OThe  annu^ 

postunng  dance 
that  leads  to  the 
A  network  TV 
^  upfront  already  is 
m  full  swmg  Some 
networks  believe  theyll  get 
CPM  increases  m  the  7S 
percent  range  Buyers  are 
dubious,  of  course  \Mten 
the  upfront  goes  down  will 
advertisers  pay 


er  lai'OS  over  "'Js  Weekly'  f;BC  signs 
I  more  years.  Clear  Channel  has  a  big 
loss,  and  more 


MTV  Networks  Strike  Carriage  Deal 
0  and  WVT  among  others  get 


O  More  than  5  percant 
bumps^ 

O  Between  2-5  percent? 
O  Less  thin  2  percsnt? 
O  A  decrssse  from  last 
ytsr? 

1^ 


Tankee-iess  cable  net  to  air  50  Mets  contests 


-  McDonald  s  becomes  cable  net's  first  corporate 
sponsor 


Ml  updated  icith  the  latest  changes 
Ml  in  one  place. 

M  Mediawcck.com. 


-  Move  may  help  smooth  regulatory  obstacles 
merger  with  AT&T  Broadband 


Coverage  would  include  all  210  markets  including  Alaska  and  Hawaii 


-  Virginia  representative  will  send  a  letter  to  NBC  this  week  asking  the  network  to 
stop  booze  ads 


by  Marc  Barman 

-  CBS  takes  Monday.  A  preview  of  new  NBC  sitcom  Watching  EHie. 
2002  Winter  Olympics  rating  update  The  View  on  A&E.  Jane 
Kaczmaiek  is  a  no-show  on  Foi's  Malcolm  in  the  Middle 


|)onsore 


newspaper  national  network' 


